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DAREX INSOLES are 
FLEXIBLE, CUSHIONING 
a necessary foundation 
every well built shoe. 
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However difficult the 






times, the prime features of 






Tandrite Calf have remained 







outstanding. 


Tandrite Quality, Color and 






Finish are the happy 





results of unsurpassed 






tanning techniques. 
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» This Issue 


EN President Truman on August 14 
the now historic announcement of 
*"s surrender, it was a great day 
the shoe industry. It meant that shoe 
everywhere would soon be free 
regulations and restrictions that 
| hampered their operations since 
after Pearl Harbor. But it also 















at new problems and adjustments for 
lacturers and merchants. In this 
p the Recorper endeavors to ap- 












ge the effects of peace and the return 
conditions in the shoe busi- 
and to tell its readers as far as 
what they may expect in the 





iediate future. 








article “V-] Day—And What Lies 
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i,” on page 50, summarizes in a 
way the impact of peace on the 
American economy and the shoe business 
in particular. On the following page we 
report the views of many leading shoe 
manufacturers who were queried by our 
editorial department in a telegraphic 
survey of the immediate postwar out- 







Immediate steps toward reconversion 
to peacetime conditions in the shoe in- 
dustry are described and interpreted in 
the article “Reconversion Now in Full 
Swing,” appearing on pages 52 and 53. 
The leading editorial “Postwar Is Right 
Now,” on page 49, contains food for 
thought for some shoe merchants who, 
pepe of wartime necessity, or possibly 

‘as a result of yielding to temptation to 
follow the path of least resistance, have 
permitted customer service to deteriorate. 
Now that the war is over, many shoe 
stores face the need for drastic readjust- 
ment in this regard. 


* + 


FASHION once again is coming into its 
own, and costume coordination is of 
prime importance to retailers of fashion 
merchandise. “Shoes and Coats: Team- 
Mates for Fall,” on pages 54 and 55, 
tells the story of selling shoes to blend 
larmoniously with the new coat styles 
tow appearing in apparel lines. You'll 
Want to spend some time with it and 
plan your shoe promotions with these 
ready-to-wear trends in mind. 
* * + 


Tue big party is over,” said a promi- 
nent shoe merchant referring to the pass- 
ing of the days of easy selling. Shoe 
buyers will now have to plan their pur- 
chases instead of depending on merchan- 
dise shortages to sell anything which 

into the store. “Let the Shoe 

Beware,” on pages 56 and 57, 
Sounds a note of warning and describes 
how one successful merchant insures his 
Stock against “lemons.” It’s profitable 
Teading for all in the retail shoe business. 
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Indecision has marked the Washington shoe scene since V-J Day. One 
can obtain any viewpoint that is desired in regard to relaxation of controls by 
contacting OCR, OPA, or WPB. In fact, individuals within these agencies are in 
anything but complete agreement. 

V-J Day contract terminations for all major types of military footwear 
have brought military requirements for leather down to seven per cent of total 
output in the fourth quarter, as compared with 55 per cent originally needed in 
the current quarter. 

Based on the amount of leather made available from military cutbacks, 
the decision to end rationing will come by November 1 and not earlier than 
October 1. 

The predominant WPB view is to end rationing almost immediately. OCR 
would like to retain it until increased production is assured, at least until 
the end of the year. OPA has no voice in the matter, but would like to protect 
the retailer's interests. Relief requirements will not be a consideration in 
the removal of rationing. 

Actually, OPA is afraid that rationing will begin to disintegrate of 
its own weight, since in the cancellation of other ration orders dealers were 
not even required to turn in currency or file inventory statements. If this 
should happen it would be to the detriment of the entire trade. 

The intelligent retailer has already begun to clear out his stocks of 
non-rationed shoes and war models. While this cannot be accomplished overnight 
it is far more dangerous to continue government controls, for the purpose of 
permitting every dealer in the country to completely clear his shelves of this 
merchandise, than would be temporary financial losses incurred in some cases. 
Government controls have always been easier to invoke than to abolish. 

Prolongation of rationing would only add to inflationary pressures, 
not only from the standpoint of quality deterioration and upgrading, but because 
it is seriously limiting the production of low and medium priced shoes. 

The recent amendments to M-2l7 are indicative of the continuation of 
needless controls. The only sections of this order remaining are Paragraph (I) 
requiring adherence to production quotas, Paragraph (H) restrictions on sales 
and deliveries, and sole specifications. 

It has been WPB's intention to eliminate all of this order except 
Paragraph (I) covering production quotas, as stated by Lawrence Sheppard, WPB 
shoe chief, at the last industry advisory committee meetings. 

The retention of Paragraph (H) covering restrictions on sales and 
deliveries in the order is utterly ridiculous in view of the decapitation of the 
rest of M217. This is the well-known fair distribution clause, which while 
never very workable did provide WPB with a wartime base for action. The ending 
of the war and a return to normal business processes makes its retention silly. 
The paragraph also prohibits the delivery of shoes not manufactured in accord- 
ance with specifications contained in the order. With all styling and conserva- 
‘tion measures revoked there are no longer any specifications for manufacturers 
to comply with. 

Sole specifications were originally placed in the order to satisfy the 
economic thinkers whg carried the ball for standardization when the war agencies 
were first beginning to operate and their retention is equally silly. 

The continuation of these useless sections was only agreed tc by WPB 
because of OCR top policy opposition referred to on this page two weeks ago. If 
they had not agreed, the amendment might have been held up indefinitely. M-310 
is also slated for drastic overhauling with only hide allocations, directive 
powers and Sohedule A to remain. Schedule A will be [TURN TO PAGE 68, PLEASE] 
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hice of the toade 


MAJOR BENJAMIN H. NAMM, 
president of the National Retail Dry 
Goods Association, says: 

“News of final peace, in this most 
devastating of all wars, comes at 
this moment like an atom bomb in 
reverse. And like that most terrify- 
ing discovery, the peace brings with 


Snck Zf8 


Yi \\\“eon 


it enormous responsibilities and op- 
portunities—for good or ill. 

“So far as we retailers are con- 
cerned, we feel that our house is in 
order. We have done a forthright 
job for the whole war effort and we 
are well prepared to enact our 
peacetime role. Inventories are low 
and demand will, undoubtedly, con- 
tinue strong for an indefinite pe- 
riod. We are well prepared and 
most anxious to have our own em- 


ployee veterans back on the job. We 






_ will go further and do our utmost 


to provide congenial jobs for veter- 


_ ans other than those formerly in our 
employ. 


“And, finally, we are prepared 


; and geared to do the greatest pro- 
_ Motion and selling job in our his- 
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a: tory—believing that this procedure 


will prove the key to a stronger and 
more enduring economy. Our goal 
is a 40 per cent volume in excess of 
that recorded in 1940. 


“The consuming public should 


not be misled into the false belief, 


| however, that the end of the war 
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means immediate relief from short- 
ages. These will be gradually miti- 
gated but it must be remembered 
that huge occupying forces will con- 
tinue to have first priority on re- 
quired merchandise, and then the 
absolute needs of the civilian popu- 
lations in all devastated areas must 
be cared for.” 


* 2 . 


MERRILL A. WATSON, executive 
vice-president of the Tanners’ Coun- 
cil of America, was guest speaker at 
a recent Union Pacific Railroad ra- 
dio program entitled: “Your Amer- 
ica” and his brief talk highlighted: 

“Since the first cave man fash- 
ioned himself a protective garment 
from the skin of some wild beast, 
leather—nature’s raw material—has 
been serving mankind in the con- 
stant striving for a higher standard 
of living. Leather is a unique mate- 
rial. Modern science and technical 
skill preserve the natural character 
of the animal’s hide which permits 
ventilation and at the same time 
provides high tensile strength and 
surface protection. 

“America is the greatest leather 
consuming nation in the world. 
Normally our 440 tanneries convert 
the hides of more than 125 million 
animals into leather each year. We 
tan 22 million cattle hides for shoe 
soles and uppers, for harness, lug- 
gage and other uses; 15 million 
calfskins and 40 million goatskins 
for shoe uppers, garments, pocket- 
books and other leather goods; 40 
million sheepskins for shoe linings, 
gloves, jackets and fancy leather 


goods. In addition, 8,000,000 skins 
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ranging from the largest water buf- 
falo to the smallest reptile furnish 
leather for a large variety of ar- 
ticles. In fact, the skins of almost 
any animal will make leather of one 
type or another. The story of these 
materials, not only in the United 
States but in India, Africa, China 
and South America, is a story of ro- 
mance and adventure. 

“In the post-war world tanners 
will draw on the latest scientific 
developments for even more com- 
fortable leather for shoes. You may 
then have as many pairs of leather 
shoes as you want.” 


H. STANLEY MARCUS, executive 
vice-president of Neiman Marcus, 
Dallas, Texas, has been a consistent 
and enthusiastic proponent of 
United States fashion leadership. 
Each year, since 1938, his store has 








awarded fashion honors to out- 
standing American designers and 
creators at an annual dramatic and 
timely presentation of new fashions 
in clothes, furs, jewels, etc. The 
1945 theme is “New Horizons” and 
the seven awardees for top honors 
are: 

Dr. Francis Taylor, director of 
the Metropolitan Museum of Art in 
New York, which this year made 
available a fine collection of source 
material for inspiration to our 
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American designers; Tina Leser, 
designer of unusual and original 
sportswear; Maurice Rentner, out- 
standing couturier; Vera and Emile 
Marghab, who have originated 
some of the world’s finest linens, 
Mme. Thea Tewi, creator of lin- 
gerie; Louis A. Weinberg, who has 
achieved fashion leadership in the 
men’s clothing field, and Emily 
Wilkens, teen-age designer, whose 
clothes for Young Americans was 
the subject of a recent March of 
Time release. 

The awards will be made at 
Nieman Marcus on Sept. 3, 1945. 





THE NEW TEMPO 








—"There are still many business 
men who haven't shifted to the 

- new tempo,” remarked recently a 
well-known industrialist, who had 
been "conferencing" in Washing- 
ton. 

—History is being made every day 
now in this interesting new-old 
world of ours. 

—The greatest economic and social 

ustment of all time is taking 
and many of us don't quite 
what is happening—or why. 
7 country, oe eve 
country in world is being af- 
fected 


i or indirectly. 


—The e is being set for a new 
aaeetieens and each one of us, 
ma a 


Fb Tbe 


President 





CARL BURGSTAHLER, president 
of F. E. Foster & Co., Chicago and 
chairman of the Greater Chicago 
Shoe Retailers Association, says: 

“I believe the general opinion 
throughout the retail trade is that 


rationing will be discontinued grad- 
ually. No one I have talked with 
has said he thinks it will be stopped 


suddenly. However, the govern- 
ment’s decision as to ‘when’ and 
“how will depend largely upon 
the inventory figures which shoe 
men compiled on July 31. There 
has been something of a fear on the 
part of many retailers that with the 
cessation of rationing, all so-called 
‘ersatz’ footwear will drop with a 
thud from popular approval. For 
my part, I believe that good quality, 
fabric casual shoes will continue to 
be wanted. If well made and well 
styled, women will continue to buy 
them for their sports wear and in- 
door wear. This type of merchan- 
dise has the added attraction of 
being priced low, as compared with 
good leather shoes. Therefore no 
merchant need worry about the 
salability of such goods, unless he 
went completely hog - wild and 
bought in tremendous excess. In 
that event, rationing or no ration- 
ing, he’d be stuck with a lot of bad 
judgment.” 


MAX POLITZER of The Kanges- 
ser Bros. Co., Cleveland, Ohio, 
says: 

“Rationing of better grade men’s, 
women’s and children’s shoes should 
not be relaxed at this time. I can 
remember back to when I started 
in the shoe business twenty-six 
years ago as a shoe salesman in a 
department store after World War 
I. Customers bought as many as 


twenty pairs of men’s, women’s and 
children’s shoes, regardless of cost 
—to send to European countries, 
Now, as buyer of the shoe depart- 
ment of a similar department store, 
l am sure we cannot afford that 
these shoes be sent out of the coun- 
try, through retail channels. First, 
it will bring on inflation of shoes, 
beyond control; second, we do not 
have the production and materials, 
I realize that shoes are badly needed 
in the European countries, but we 
do not have to send them the best 
we have.” 


HARRY H. PHELAN of Phelan’s 
Shoe Store in Rochester, New York, 
says: 

“Gradual ending of shoe ration- 
ing would be more beneficial to shoe 
merchants than an abrupt termina- 
tion. Nearly all shoe retailers have 
more shoes with composition soles 
in stock now than customarily and 
they should have an opportunity to 
reduce the inventory before ration- 
ing ends. This would be accom- 
plished if we were to be permitted 
to sell them without stamps, four or 
five months in advance of the time 
when all shoes are released from 
rationing. 

“If all rationing ends at the same 
time, people will buy leather soled 
shoes first, leaving the harder-to-sell 
shoes in stock. Prices do not seem 
to enter into the matter, since / have 
seen non-rationed. shoes advertised 
in a varying price scale, ranging 
from very low to high.” 





"| always knew he had bum metatarsals.” 
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Postwar Is 


EVER since Pearl Harbor Americans have been dream- 
ing of peace and planning for postwar. And now THIS 
IS IT. History’s most frightful waste of blood and 
treasure has burned out in a final holocaust that threat- 
ens civilization itself if ever it shall come to pass again. 
And, in the nature of things, peace, like war, finds us 
unprepared. 

We talked of postwar planning, we compiled statistics 
and we made surveys, but never could we quite envisage 
the shape of things to come. As business men, we 
passed the tests of war for the most part with flying 
colors. Now we face a trial far more rigorous and 
difficult, We had our problems in wartime, when we 
had to contend with government regulations, merchan- 
dise scarcities, shortages of manpower. In spite of 
these, profits came easy, for customers were eager and 
possessed the wherewithal to buy. Many of us were 
tempted to take the paths of least resistance and ex- 
change merchandise for money without much thought 
of service. Now we face the day of reckoning. As mer- 
chants we, or many of us, must change our entire mental 
attitude toward our business. 

The war has made it entirely too easy to sell shoes. 
The little things which count big have been neglected 
now for the better part of three years. Customers note 
this indifference—resent it—and will remember it. 
From now on every shoe merchant who has slipped in 
service to his customers must consider himself on trial. 
Indictment No. 1 is for the crime of lack of common 
courtesy. Perhaps we should say the common lack of 
common courtesy since it has spread like a rash over 
the body politic of the retail shoe industry. Yes, we 
admit that customers are fussy and downright un- 
reasonable, that clerks are too few .and, many times, 
inexperienced, but surely you, as a store owner, can 
somehow manage to instill into their minds that the 
snarled: “Naw, we ain’t got none” is a poor substitute 
for a sincerely polite: “Won't you be seated? I'll be 
with you in a minute and think I can find something 
you will like.” 

Indictment No. 2 is for the crime of slipshod service, 
often resulting from trying to wait on too many cus- 
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tomers at one time. For this we can partly blame the 
method of compensation in the average store, where 
salesmen are paid on the basis of the number of pairs 
sold. The rest of the blame can be attributed to the 
increased number of customers and the salexmen’s fear 
that some are going to escape. The net result, however, 
is a feeling of frustration on the part of the customers 
which crystallizes into a resentful determination never 
again to enter that particular store. Perhaps we are 
unduly alarmed, but it seems to us that it is far better 
to do a good job and make permanent customers of 
three women than to make enemies of six or seven. And 
we might cite the case of the alert Eastern merchant 
who, at the height of the buying rush, instituted the 
policy of having his salesmen wait on only one cus- 
tomer at a time, with the result that each woman left 
the store with the conviction that she was a prime favor- 
ite and had been given special treatment. Jn his case, 
this policy has paid off. 

Indictment No. 3 is for the crime of hasty and often 
faulty foot measuring. Here again, éfficiency and a 
satisfied customer are sacrificed on the altar of the 
get-’em-in-and-out-quick merchandising religion. Cus- 
tomer turnover is not a thing to be striven for in a shoe 
store. Badly-fitted shoes come back and can neither be 
put back in stock nor returned to the manufacturer for 
credit. The shoes are a dead loss at a time when every 
pair is precious. And what does the customer. think? 

Indictment No. 4 is for the crime of having on display 
in store windows styles of which there are far from 
adequate stocks on the shelves—perhaps not even a 
dozen pairs. Many times this is not deliberate. It is 
merely the result of leaving windows unchanged for 
too long a period—of forgetting what is in the window 
and how the styles on display there compare with sizes 
and widths in the store. But the frustrated women 
shoppers of today do not forget so easily, particularly 
when, desperate for a special type, members of the 
milder sex go on a spree of window shopping until they 
see something they want badly. Are they going gra- 
ciously to forgive the salesmen who are forced to confess 


[TURN TO PAGE 85, PLEASE] 
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V-J Day—And What Lies Ahead 


End of Shoe Rationing Expected Before November; 
Army and Navy Cutbacks Provide More Leather for 
Civilian Shoes; Release of War Workers to Aid Labor 


Shortage, but Effect Will 


HirouiTo’s surrender hit America’s economy and that of 
the entire world with the explosive force of an atomic 
bomb. Never in American history kad the nation’s industry 
been so completely geared to war and the production and 
transportation of the materials of war as in the period since 
Pearl Harbor. When the war ended suddenly the vast 
majority of war requirements ended also and American 
industry lost its biggest customer. 

Simultaneously with that shock to the nation’s economic 
setup, which involves the loss of jobs to millions of war 
workers, comes the prospective release of five millions of 
service men, who, within the next year, will be released 
from military service to seek peace-time employment. The 
fact that the great majority of them will be looking for 
jobs at a time when the number of jobs is being drastically 


. 


Not Be Felt Immediately 


curtailed makes the problem that faces the nation doubly 
serious. 

Fortunately, everybody realizes the gravity of the situa- 
tion. The moment the news of victory was flashed, all the 
agencies of government, from the President down, and all 
the forces of industry and labor swung into action to try 
and cushion the shock. Advance plans had been long in the 
making, but everyone realized immediately that the plans 
were inadequate. Everybody recognized the need of further 
co-operative effort. It was readily apparent that there was 
no time to be lost if the momentum of wartime stimulation 
of business and industry was not to give way to a recession 
which, even if temporary, would dangerously threaten the 
nation’s economic future. 

[TURN TO PAGE 60, PLEASE] 





GOVERNORS MEET WITH PRESIDENT —Seven state governos, comprising a committee from the Mackinac conference, 
meet with President Truman at the White House for discussion of reconversion problems and state control of employ- 
ment services. In group are, left to right: Maj. H. E. Bowman, aide to Gov. Edward Martin of Pennsylvania; Cov. 
Raymond E. Baldwin of Connecticut; Gov. Herbert B. Maw of Utah; Gov. Martin; Gov. Robert S. Kerr of Oklahoma; 
President Truman; Gov. Chauncey Sparks of Alabama; Samuel Bernstein of Chicago, unemployment compensation com- 


missioner; Frank 


Bane, governers conference secretary; .Gov. Earl Warren of California, Gov. Harry F. Kelly of Michigan. 


Boot and Shoe Recorder 











Peeenpaerse 2 


ifs) 


2«eoge.e ¢ 














CHARLES F. JOHNSON, JR., Endicott-Johnson Corpo- 
" ration: 
“Future military requirements must be determined before 




































_ employed on Army shoes, can quickly increase production 
_ of civilian shoes for men and boys. Increased civilian pro- 
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shoe manufacturers will know definitely the aniount of 
leather that will be available for the manufacture of civilian 
shoes. We have many plans for new and attractive lines 
of shoes to meet civilian requirements that will be released 
as promptly as conditions warrant.” 

7 + * 


MAXEY JARMAN, General Shoe Corporation: 

“More civilian shoes should be available in the very near 
future. However, I am doubtful if additional production 
will take care of demand. New patterns are already being 

_ shown. Government shoe production controls should be 
eliminated at once, but indications are they will be main- 
tained for some time. Materials and manpower are already 
available in much greater supply.” 

* a * 


IRVING S. FLORSHEIM, Florsheim Shoe Co.: 
“Cessation of hostilities and the subsequent reduction of 
military purchasing will result in increased supplies of 
civilian men’s footwear as manpower and materials will be 
more freely available. This will improve to the extent of 
at least 30 per cent by the end of the year. New patterns 
and lasts will be included in our Spring line ready for 
showing in approximately forty days. Spring monthly 
_ quotas wi!] be considerably higher than the present basis.” 


* * # 


’ CHARLES G. CRADDOCK, Craddock-Terry Shoe Cor- 
_ poration: 

: “I believe that cutbacks on Army shoes just received 
' should result in a quickly increased supply of cattle-hide 


oo 


_ leathers and that manufacturers, by using labor formerly 


7 duction should be possible from September on. More 


£ 


- leather should be available for women’s shoes of certain 
types and increased production there will come about as 
more manpower is available. We expect to show some 


_ additional new patterns in our Spring lines.” 
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_ N. B. GRIFFIN, Selby Shoe Co.: 


“There should be some immediate increase in civilian 
~ shoe output but full increase will probably not be realized 
' for about six months. We expect quotas to retailers can 
be increased as help and material become available, but 


War Production Board quotas to manufacturers must be 


_ increased or eliminated to realize this. We expect to show 
| some new patterns next season. We expect that all gov- 


_ €rnment regulations except pricing restrictions will be 
_ lifted in the near future and the pricing restrictions modi- 


4 


_ fied to permit a reasonable profit to manufacturers.” 
2 oe 


_ STANLEY HEALD, The Stetson Shoe Co.: 


' “I expect that production quotas will be retained for 


- some weeks, but military cutbacks will mean that more 
_ ¢ivilian shoes can be manufactured immediately, and de- 
_ liveries should improve. Materials will depend on the 
i’ 
3 of inability to judge how soon labor will return to civilian 
_ work. Government regulations will be released rapidly.” 

<t h ; 


manpower supply which is the big question mark because 
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What Manufacturers See in the Postwar Picture 


GEORGE P. UTLEY, Irving Drew Corporation: 

“In our opinion, peace will make available within thirty 
to sixty days, a good supply of better grades of all leather 
except kid leathers. Our plans call for a considerable 
increase in production as soon as the supply of help is 
available and new help can be trained. We will for next 
season considerably increase quotas. Yet we feel, in better 
grades of shoes, that quotas to our customers will be 
necessary.” 

on * ~ 
J. O. MOORE, H. C. Godman Co.: 

“We believe it will require 90 days for cutback military 
shoe purchases and labor from war plant costings to be 
translated into a substantial increase in production of 
leather shoes for civilians. In the meantime, while leather 
stock suitable for civilian shoes is being built up, retailers 
are reluctant to buy non-rationed types. This is apt to 
result in a temporary decline in total shoe production. Sub- 
stantial improvement in deliveries of leather shoes should 
be noticed about December 1. We will show new patterns 
about November | in our Spring line. The supply situation 
should permit removal of rationing and production quotas 
by December 1 and the relaxation of some price controls 


by January.” 
+ = * 


DAN HICKEY, Surpass Leather Co.: 

“The kid leather supply was at its lowest level since the 
start of the war when peace came. Shortage of raw goat- 
skins will prevent an early improvement in the situation. 
The end of the war should result in re-opening of impor- 
tant China goatskin markets; also Java. Increased receipts 
are needed from India and South America to relieve the 


scarcity.” 
* _ * 


JOHNSON STEPHENS & SHINKLE SHOE CO.: 

“Tt will take several months for our factories to increase 
our present production. We hope to increase quotas by 
January 1, but this will depend on how soon former skilled 
shoe workers are returned to our plants from the armed 
forces, and also from defense plants. We will have new 
patterns and lasts in our October lines at which time our 
salesmen will start booking January, February and March 


business.” 
* = * 


J. J. BYRNES, Johansen Brothers Shoe Co., Inc.: 

“We anticipate a gradual increase in production up to 
20 per cent for shoes to be delivered for Spring, 1946. 
Accordingly, we will increase Spring quotas when we ship 
our sensational new line on November 1. We believe all 
government restrictions will be released immediately.” 


* * # 


A. B. COHEN, United States Shoe Corporation: 

“My opinion is that more civilian shoes for women 
should be available beginning in December or January. I 
believe our quotas will be slightly increased for early 
Spring, 1946, which means January 1. We will show new 
patterns in Jate October or November for Spring delivery. 
Production and manpower regulations should be eliminated 
fully by that time, and additional material for women’s 
shoes should become freer in about 90 days.” 

[TURN To pace 70, PLEASE] 






~ Reconversion Now in Full Swing} 


Shoe and Leather Industries Face Problems of Rapid Transition 
to Peacetime Economy and Resumption of Normal Production 


with Showings of First Peacetime Styles Set for Next Month 


by RUTH HAMILTON KERR 


In shoe factories and leather tanneries the country over, 
the pace of production began to change, following Japan’s 
surrender, from the driving speed of wartime to the more 
normal hum of peacetime production. Military cutbacks 
and removal of government controls no longer deemed 
necessary came so quickly after the collapse of the Nip- 
ponese that industry leaders scarcely had time to talk things 
over before plunging into the problems of reconversion. 
Emergency meetings were called in major production cen- 
ters, however, to plan for the months immediately ahead. 

Revocation of a great number of stifling regulations 
governing production of shoes and leather represents only 
the first step on the road back to normal, but it is apparent 
that other major obstructions to normal production of 
civilian goods which have grown up during the war years 
will continue to bedevil the shoe manufacturer and the 
tanner. Raw material shortages cannot be relieved by 
amendments to existing regulations nor can skilled labor 
be diverted immediately to shoe factories and leather tan- 
neries. 


What Retailers Want 


Retailers at first expected to see everything back to nor- 
mal by Christmas when they heard that most of the regu- 
lations curbing civilian shoe production had been amended. 
On sober reflection, they have come to the conclusion that 
their real troubles are not over. What they would like 
most—the end of shoe rationing—will bring with it plenty 
of headaches. Sage heads among retail leaders have voiced 
their concern over a too-sudden ending of rationing. OPA 
held a hush-hush meeting with industry leaders on this 
subject and while no authentic reports have been published 
on their decision it is generally believed in the trade that 
rationing will not be terminated until after October 1, and, 
preferably, will continue te December 1. 

Quantities of unrationed shoes are in process or just com- 
pleted or being delivered. These shoes are in no sense 
ersatz models, but they are war babies. No retailer will 
venture to say what the buying public will decide about 
these, shoes in his stocks if rationing is suddenly terminated 
in the middle of the Fall buying season. 

Immediately following the V-J celebrations, some manu- 
facturers of these shoes received cancellations which—up 
to date—they have refused to honor. But they, in turn, 
have wired cancellations on certain fabrics and leathers 
specifically used in ration-free shoes. Vendors and selling 
agents and manufacturers of these materials will probably 
be left with plenty of stuff suitable for lend-lease or a 
“fire sale.” Probably the manufacturers, the suppliers and 
the retailers must share equally in the losses from unra- 
tioned types. 


After the last war the shoe trade went through years of 
difficulties that will be avoided now. The government is 
retaining price controls and quota restrictions on some 
types of production. Cut-backs on leather will not bring 
into existence the mountainous stocks of leather that bur- 
dened tanners through the early '20’s. The report of Chair- 
man Krug, when he announced WPB plans (as this is 
written), to lift controls, referred to substantial continuing 
military needs; with leather, textiles and other materials 
used in shoes, listed among those materials which are not 
in abundant supply. This means that shoes cannot be 
numbered among those items which he said would be avail- 
able in such quantities that “they will be running out of 
our ears.” 

Contract termination affects those manufacturers making 
combat boots, service shoes in flesh-out leather, women’s 
field shoes and shoe pacs for the Army; Navy field shoes, 
special service types, and calf oxfords, WAVES oxfords 
and various special types for the Coast Guard and Marines. 
Approximately 600,000 pairs of shoes for various service 
branches will be made monthly for the present, and mate- 
rials for these shoes must be produced under necessary 
directives. What is left for civilian shoes at present is 
barely enough footage of such leathers as calfskin in black 
or brown, buckskin and elk finish cowhide to take care of 
basic requirements. The drying up of goatskin imports 
works further to hamper shoe manufacturers expecting in- 
creased tanning of kidskins, but the end of the war should 
result in the reopening of important goatskin markets. 


Leather Shortages Continue 


Continued leather shortages will be felt by women’s shoe 
manufacturers who are steaming up for full production of 
comfort types in kidskins, by style makers and welt houses 
hungry for the suedes and black calfskins currently in short 
supply. Children’s shoes will receive immediate relief 
when tanners are able to change over cattlehide tannages 
from retan to elk finishes. Manufacturers with stocks on 
hand of Army retan, both flesh-out and grain-out, can divert 
some of this leather no longer needed for service shoes. 
Makers of boys’ and children’s novelties are planning to 
use fiesh-out Army retan for “roughie” sports shoes—the 
fad is to write all over them. And men’s shoe manufac- 
turers can get going on moccasin front types in sports and 
casual models with leather soles. 

There’s no retooling necessary, industry spokesmen point 
out, and no new machinery necessary in the average shoe 
factory converting to civilian shoemaking. Manufacturers 
and tanners exhibit none of the hysteria that might have 
been expected. But there’s cumbersome meshing of old 
directives, controls and restrictions which must be cleared 
away completely before the factories can start full steam. 
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Materials used by shoemakers still under control or in 
limited supply can hamper production planning. But these, 
too, will be back in ample supply as plans get under way. 
And the only jitters manifested so far pertain to unrationed 
shoe types. 


New Styles on the Way 


It’s very considerate of the Japanese, all things con- 
sidered, as one leading tanner puts it, that they decided to 
give up in August, in time for fashion trades and shoe pro- 
ducers to divest themselves of obsolete styles and add new 
things now permitted. According to a leading member of 
the Guild of Better Shoe Manufacturers in New York, this 
does not interfere with the planned sequence of seasonal 
styles which his firm and others have been preparing under 
the balanced shoe program. 

Advance showings of these early Spring models will be 
shown late this month, for retail selling in November to 
January. The Guild will announce dates for the showings 
of new Spring styles after September 10. There are rumors 
that this opening will noi take place until early in Novem- 
ber, to give member firms an opportunity to present entirely 
new models. Up to V-J Day these makers made a.united 
stand with new treatments but few if any new patterns. 
It was felt that labor conditions prevented new styling. 

That picture is already changed, but it is not too rosy 
even now. Neither the high-style makers in the New York 
area, nor the factories in New England, New York state, 
Ohio, Illinois, Wisconsin or St. Louis have enough skilled 
shoe workers ready to resume their pre-war occupations. 
The tanners, too, are hampered by the slow trickle of men 
returning to their old jobs. According to a study made by 
the National Association of Manufacturers on post-war 
unemployment, only a small percentage of workers need 
be unemployed longer than a month from the start of re- 
conversion. But it will take from three months to six 











months to return skilled workers in numbers needed by 
their pre-war employers for post-war production. 

Even the lack of skilled help will not hamper the crea- 
tive abilities of the style leaders of the shoe industry. And 
the tanners are eager to resume the making of special 
finishes that reflect new style trends and produce colors 
in limited ranges that will make these new shoes look even 
newer. Navy blue will at last be back on its staple basis, 
and there is discussion of maroon reds, dark greens and 
fur browns. But stylists are planning cautiously on color 
as they fear the dumping of thousands of colored shoes, 
previously unrationed, may leave color reactions that will 
be felt a long time. 

Lifting of style curbs by the WPB is timed auspiciously 
for producers of style shoes, for smaller factories and for 
those working under the flexible plans of the new bal- 
anced shoe program. But it is all wrong. for volume pro- 
ducers primed and ready with Spring lines in September, 
and murder for the mail order houses that go to press on 
Spring catalogs in mid-Autumn. Quick revamping of lines 
is necessary, as are the elimination of numberless un- 
rationed types, and the addition of new styles before they 
are pre-judged in high-style. Cynical observers remark 
that this is the first time the high-grade style leaders have 
ever had the opportunity to present radical style innova- 
tions two jumps ahead of the copyists. 

In the meantime, shoe producers can gauge their pro- 
duction of new styles if they can price these new styles on 
prescribed price line quotas. They can expect more and 
more cotton linings, drills, and duck for play shoes as soon 
as these newly-released materials are available sometime 
in December. Worsted gabardine will be back in adequate 
stocks by late November, and certain types of threads and 
staples and tapes and braids will again be used for civilian 
production. Elasticizing and rubber gores will be procur- 
able early in 1946 but new rubber soles will be delayed. 

[TURN TO PAGE 93, PLEASE] 


chairman, WMC; William H. Davis, director, Office of Ecb- 
War Mobilization, (left to right) gather in the Oval Room of 
the White House before discussing conversion of the nation’s economy to peace-time purposes on a nation-wide raido forum. 
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SHO EM: 
Team Mateg?” 


The soft full shoulders, loose, eay 
fit and deep cuffs of this thre 
quarters length fur coct are typical 
of many fur-trimmed, as well & 
fur coats. A new excitement & 
mink is this silver sable mink ¢ 
Fromm’s with silver guard hak 
and sable blue under-fur. Re 
peating the luxurious curved ling 
of the coat, this black suede pla 
form shoe from the first line o 
Cort De Luxe. Ltd. 














Everything about this hip-lengh 
cape of Fromm’s pedigreed mink 
illustrates the feminine look of 
Fall clothes . . . its soft line 
scalloped edge and flattering ascet 
scarf. Feminine and pretty as the 
cape is the “Ballet Vogue” shoe, 
a Mademoiselle from Carlisle, with 
lattice effect open vamp suggesting 
a real ballet slipper. 














Tus Winter there is going to be more style 
interest in coats than we have seen in many 
a year. And for that reason we shall have to 
give more careful thought than usual to shoe 
styles in relation to coat styles. This co-ordi- 
nation has always been important, but this 
year the coats are so new and dramatic look- 
ing that they deserve special attention. 

The most important style trends in coats 
offer interesting co-ordination possibilities in 
relation to leading shoe styles for Fall. New- 
est thing about the coats is the new look of 
the shoulders and sleeves. Shoulders are 
round and full instead of square and bulky. 
Many Fall shoes have this same softer look, 
with graceful curved lines. The soft look in 
coats is farther carried out by increased full- 
ness in the sleeves. The deep armhole—con- 
tinued from Spring styles—will be used to 
the extent that materials will permit. Another 
trend is sleeve fullness all the way down to 
the cuffs. Cuffs are also prominent in the 
style picture this season. Fur gives the best 
opportunity to make a big cuff and it is the 
fur coats and fur-trimmed coats that are fea- 
turing this style. 
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And COATS... 


jin FALL STYLES 


Pounded Shoulders; a New Look of 
‘Softness and Fullness; Fitted or 
“Belted-In Waistlines .. . These New 
Highlights in Coats Fit into the Fall 
Style Picture in Shoes. | 


High fashion points in the new 
coats are the severe neckline, deep 
trated here in the coat of Forst- 
mann fabric, herringbone design, 
from Monte-Sano and Pruzan. The 
crossed ankle strap, I. Miller’s 
“Circe” sandal on pancake heel, 
cinches in the ankle as the coat 
belt does the waist. 


Broad but soft looking shoulders 

accentuate the slender fitted waist 

of this swagger coat gtr fine 
fleece, made 


_offwhite Forstmann 
‘by Monte-Sano and Pruzan. The 
_ shoe, carrying out the same smart 
neatly fitted look, is one of the 
Classics from Marshall, 
Meadows & Stewart. 





Among the new full sleeves the “Balloon” 
sleeve is important news. Pushed up on the 
arm, as it is made to do, it looks even softer 
and more puffed. Bloused coat tops and back 
fullness are other important Fall trends. 
All these styles—the curved shoulders, full 
sleeves and backs, soft, wide yokes—taken 
together add up to coats easy to slip in and 
out of, with an appearance of softness and 
comfort. In shoes, too, the same basic idea 
can be traced. The broad tread, soft construc- 
tion, platform sole, comfortable heel height 
are typical of so many Fall shoes. 

As to the question of fitted vs. loose coats, 
make a mental note that both types will be 
good. The Chesterfield, loose-fitting and boxy 
and the number one favorite for several sea- 
sons past, continues strong. Youthful low- 
heel casual shoes with moccasin toes or front 
seams still look best for these young casual 
coats. Besides the Chesterfield, there are 
more formal looking loose-fitting coats this 
year. One favorite style in these is. the three- 
quarter length with fur border from neckline, 
down the whole length of the front and all 

[TURN TO PAGE 68, PLEASE] 
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Mr. Levine explains to the shoe fit- 

ters the features if ¢ thes aia Bekde 
o than, feting ‘daumtes deal 
practical a 


pplication. Standing 
Mr. Watts « and Miss Rebecca. Sitt 
left to right, are Misses Smith, 
; nam, Harris and Maaen 
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THE Big Party is over. 

Now we must be shoe buyers, shoe 
merchandisers and departmental or 
store managers in the broadest sense 
of the duties of those offices. 

Selling the past few years has been 
so easy that many salespeople have 
become too lax when they discovered 
they could merely pass out the shoes 
and take the money. Customers have 
not been given real fitting service or 
the genuine sales helpfulness that a 
well trained salesperson normally 
renders his clientele. 

Shoe buyers have in many cases 
bought anything or everything avail- 
able, safe in the knowledge that prac- 
tically anything would sell. For some 
time now, however, many buyers have 
sensed the fact that they must confine 
their buying to what their individual 
trade definitely requires. That means 
that many of us are now truly cautious 
in our selections and are keeping a 
sharp eye toward maintaining a clean, 
active stock of well-balanced styles 
and sizes, just as we did several years 
ago. 

In this Summer’s OPA release we 
have really gotten ourselves into 
shape; the number of shoes we were 


56 


permitted to sell just about cleaned 
our stocks, and in July, too, when we 
normally endeavor to clean house. 
Under the new set-up of Regulation 
No. 580, pricing is much simpler, yet 
it becomes necessary for a buyer to 
know into what price category his pur- 
chases will fall before he details a 


LET THe 


Now That the Soft Selling Period Is Past, 
It's Time to Quit Buying Anything and 
Everything and Study What the Customer 
of the Future Will Require. That Means 
More Caution in Merchandise Selections, 
with a Sharp Eye to Maintaining Clean, Ac- 
tive Stocks of Balanced Styles and Sizes. 


single pair. Previous to this regula- 
tion, those of us operating in a more 
or less open price field could buy re 
gardless of price. Now it is necessary 
to think in advance of where the retail 
price of a line of shoes will land. This 
calls for a lot of advance paper work 


in trying to arrive at a well-balanced 
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why the shoes are being 
offered to the public. 








SHOE BUYER BEWARE! 


by AARON M. LEVINE 


Shoe Buyer for L. Hart & Son Co., Inc., 
San Jose, Calif. 


stock arid in a price range which will 
sell freely in one’s own store. 

Even though San Jose is considered 
one of the country’s “white spots” by 
such experts as Roger Babson, there is 
a general tightening up of money 
among the previously free-spending 
wage earners. And right here is 
where the policy of this shoe depart- 
ment in not attempting to swing into 
high-priced lines during the past few 
years is paying off in good dividends. 
It was certain that the time would 
come when, if we stayed in our estab- 
lished popular-priced lines, our estab- 
lished trade would lose its interest in 
flirting with the high-priced grades. 
Also that they would not be able to 
pay much more than they had for our 
established lines. 

[TURN TO PAGE 68, PLEASE] 






Attractively arranged window displeys, 





have caused many a 


adequately lighted, 
passer-by to stop and study the shoes offered by Badder & Snoke. 


THREE TESTED POLICIES 
Create Customer Good Will 


Badder & Snoke, Philadelphia 
Retailers of Men's Shoes, Have 
Found that Concentration on 
Known Brands, Attractive Win- 
dow Displays and Sincere Deal- 
ings with Customers Have Dou- 
bled Their Sales Volume in the 
Past Five Years. 


ADHERENCE to three business poli, 
cies have enabled Badder & Snoke, 
retailers of men’s shoes in Philadel- 
phia to increase their sales volume 
steadily until it has doubled in the 
past five years. The policies, vital 
links in their chain of successful 
years, are: 1—Specializing..in na- 
tionally known brands; 2—Creating 
effective window displays; 3—Sincer- 
ity in building customer satisfaction. 

In supplying their customers with 
two well known brands, Badder & 
Snoke have found a two-way advan- 
tage: repeat ‘sales resulting from 
customer satisfaction in quality foot- 
wear, and an expanding list of new 
customers resulting from their being 
identified as dealers of high grade 
shoes. 

Firm believers that manufacturers’ 
national advertising programs are a 
valuable asset to every dealer, Badder 
& Snoke have also found that effec- 


tive window displays are an impor- 
tant supplement, placing a dealer in 
the category of merchandiser rather 
than merely a shop keeper. Window 
displays that attract a passerby’s 
three-second glance often create the 
impulse buying that adds one more 
new customer. In addition to their 
window advertising, the firm also 
uses a point-of-sale identification sign, 
direct mail and radio advertising as 


« 
* 
' 


sales reminders to regular customers © 
and invitations to new customers. | 
In building customer good will) 
Badder & Snoke make a sincere ef- © 
fort to give complete satisfaction,” 
Long experience in interpreting tell: ~ 
tale signs on customers’ old footwear — 
and in correct fitting enables them to ; 
provide comfort and longer wear for ” 
their customers. Their varied stocks | 
provide a workable method of ap 
peasing customers’ likes and dislikes, 
Of primary importance, however, is 
the method of handling a customer 
with a friendly manner. Their unique 
friendliness, unshaken by the whirl © 
pool of wartime business problems ~ 
which drained off customer considera: — 
[TURN TO PAGE 71, PLEASE] | 
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Close-up of one of the Badder & Snoke windows. Accessories 
are included with shoes in the display. 
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Army and Navy cut-backs in their shoe procurement 
programs will result in a tremendous increase in the 
supply of leather available for civilian footwear. 

The National Shoe Manufacturers’ Association, in 
estimating the extent of this increase, points out that 
after comparing the Army cut-backs with the August 
rate of production, “it appears that approximately 
19,000,000 feet of upper leather will become available 
for use in civilian shoes during September, October, 
November and December;" thet substantial quantities 
of outsoles, insoles and midsoles also will become 
available; and that termination by the Navy of its 
purchases of field shoes “will mean an additional 
1,500,000 feet of cattlehide upper leather to be added 
to the civilian supply" but adds that these totals may 
be decreased somewhat if increased quantities of 
leather are turned over to relief and rehabilitation 
agencies. 





ARMY-NAVY CUT-BACKS MEAN 
MILLIONS MORE PAIRS OF CIVILIAN SHOES 


. production scheduled on this latter item is September, 


Army procurement of combat boots, the August 
production rate on which was 2,100,000 pairs, has 
been terminated 100 per cent. The same fate has 
befallen the buying of Type Ill, flesh-out service 
shoes — August production rate, 700,000 pairs; all 
women's footwear items; and shoe pacs, which were H 
being made throughout August at the rate of 475,000 
pairs per month. In the case of the first three, there 
is a proviso permitting contractors to finish werk in 
progress—shoes which have been cut. 

The Army has announced no termination in the case 
of garrison oxfords and grain-out service shoes. The 
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75,000 pairs; October, 360,000 pairs; November, 285,- 
000 pairs; and December, 285,000 pairs. ; 

Substantial cut-backs have been made in the Navy's 
precurement of bieck calf oxfords. 








V-J DAY—AND WHAT LIES AHEAD 


[CONTINUED FROM PAGE 50] 


Congress was quickly called to reassemble in September 
and take necessary action to aid the millions of displaced 
war workers and returning service men. Conservative news- 
‘papers like the New York Times called for action that 
would have seemed radical in any less serious emergency. 
The Times proposed a separation allowance for war workers 
to tide them over the immediate period following loss of 
their jobs. The cost would ultimately be borne by the 
government in the settlement of the war contract. Aside 
from its humanitarian and equitable aspects, the idea has 
in its favor the practical argument that it would conserve 
consumer buying power during the reconversion period. 

Other proposals designed to achieve the same objectives 
are the Murray full employment bill now pending in Con- 
gress, which President Truman now declares to be a 
“must,” and the legislation, also pending in Congress, 
whereby the Federal government would supplement un- 
employment benefits paid in the various states, bringing 
the maximum weekly rates everywhere up to $25 and ex- 
tending the payments over a period of twenty-six weeks in 
any year. 

Impact of war’s end on the shoe industry was softened 
somewhat by cutbacks in military footwear already made 
and by the fact that the early end of rationing had already 
been forecast (Boot anp SHog Recorper, August 1 issue, 
page 38). The Army moved swiftly to effect further drastic 
cutbacks in procurement, which will total 75 per cent of 
shoe contracts in the third quarter and a larger amount 
in the fourth quarter. Price Administrator Chester Bowles 
said in a broadcast 24 hours after peace was announced 
that it was impossible to predict when shoes would be freed 
from rationing, but the War Production Board said ration- 
ing might terminate “before the end of the year.” There 
have been rumors to the effect that the end of shoe ration- 
ing might be announced any day now, but the best avail- 
able information puts the date a little later, possibly in 
October. 

Prompt release of gasoline from rationing the day after 
Japan’s surrender became a certainty resulted in compli- 


cations which it is hoped can be avoided when shoes go on 
the ration-free list. The announcement from Washington 
was the signal for a rush on filling stations, many of which 
were closed because the owners were celebrating the holi- 
day. Supplies of the others were quickly exhausted and for 
several days following in many places there was a motor 
fuel famine while thousands of impatient people who had 
planned a little trip over the peace holidays had time on 
their hands and permission to travel but no gas to go any- 
where. It is to be hoped that lifting of production con- 
trols and the availability of leather, labor and materials 
will make it possible for shoe manufacturers to attain suf- 
ficient production to supply retail stores with reasonably 
adequate stocks of shoes by the time rationing is lifted. 


F oLLOWING closely on the news of the surrender came the 
announcement by OPA on August 15 that the period during 
which retail stores may sell certain types of men’s and 
women’s low-priced shoes ration-free has been advanced 
to August 17 through September 29, 1945. It had previ- 
ously been announced that the ration-free sales would be 
held from August 27 through October 13. 

Since the dates for the ration-free period first were set, 
the trade had told OPA that many of these shoes are Sum- 
mer styles. To allow dealers to clear out the low-priced 
Summer styles during the season, and give consumers the 
opportunity of wearing them during the remainder of the 
warm weather, OPA advanced the ration-free selling period 
by ten days. 

Only shoes manufactured before March 1, 1944, and 
which the dealer is willing to sell at retail for $3.50 or less 
a pair may be sold ration-free during the release period. 
These men’s and women’s shoes are the types that are not 
moving out of seller’s stocks—the styles for which con- 
sumers do not like to give up ration stamps.~ Children’s 
shoes are not included in this ration-free sale. 


questionably create a serious problem for many merchants 
[TURN TO PACE 72, PLEASE] ~ 


An early release of all shoes now rationed would 7 
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Hf Foot Relief Pays! 


... PAYS IN HANDSOME EXTRA PROFITS... 
PRESTIGE... GREATER CUSTOMER SATISFACTION 


— 


Smears + Soe Tes Ss 


- 


THANKS TO YOUR CARE IN FITTING SHOES AND YOUR 
DR. SCHOLL-TRAINED EXPERT IN RELIEVING FOOT TROUBLE, 
1! AM A FOOT-HAPPY MAN! YOU DESERVE YOUR SUCCESS! 


MAKING YOUR 
GUSTOMERS FOOT- 
HAPPY IS YOUR 
BEST WEAPON 
AGAINST ANY 
COMPETITION IN 
THE FIELD! 


Nothing pays bigger dividends for the Shoe Merchant 
than the ability to make customers foot-happy. 


The fact that 7 out of every 10 persons have foot 
ttouble in some form (actual Government statistics) 
proves how huge and wide open this market for foot 
telief is for dealers who cater to it with Dr. Scholl’s 
foot Comfort* Service. 


Why Dr. Scholl's? Because it is the only complete, 
Kientific, nationally advertised service of its kind in the 
world! You have but to say to customers, “it’s Dr. 
Scholl’s,” to win their confidence and respect for the 
foot relief you recommend for their foot trouble. 


Foot relief is big business—highly profitable business. 
Once you discover it for yourself . . . how handsomely 
itpays in profits, prestige and better satisfied customers 
for your business—you'll realize it is one of the biggest 
factors today in successful shoe retailing. 


Just do this: Mail the coupon below that will bring 
you details of our FREE Home Study Course that 
quickly teaches you, or one of your staff, in the sales 
and fitting technique of Dr. Scholl’s Foot Comfort 
Remedies, Arch Supports and Remedies, and| how we 
help make your store Headquarters in your city for 
Dr. Scholl’s Foot Comfort Service. Do it now. It may 


prove one of the best moves you ever made in the 
interest of your business. 


* Trade Mark Reg. U. S. Pat, Off. 


213 West Schiller St., Chicago 
62 West 14th St., New York 


Please send me details of your Educational-Sales Plan, also a copy 
of your new Catalog. - 


THE SCHOLL MFG. CO., Inc. 
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sing a new tune 


Despite wartime restrictions, quotas, etc., we have tried 
to keep a sense of balance and not forget that the time 
will surely come when you won't be begging us for shoes. 
Yes, we'll all be singing a different tune when Uncle Sam 
has removed our straight jacket. We'll be around to see 
you, telling you what a wonderful guy you are and how 


wonderful are Clinics for nurses. 





Better write us now, if 
‘ you have post-war plans 
which include a line of 
aurse’s oxfords—the best. 


‘CLINIC SHOEMAKERS 


12th Floor... Shell Bidg. 
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CHICAGO STORES 


N spite of the fact that the release of 
the new shoe stamp did not indicate 
” any immediately apparent spurt to 
~ business i in Chicago, nevertheless shoe 


© retailing experienced steady and 
my selling during the past month. 





watz 
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And despite the fact that there are 
‘actually fewer shoes on the shelves 
- this year, merchants report steady 
gains. These vary from 25 per cent 
to 58 per cent. Retailers attribute this 
_ largely to the fact that because selec- 
' tion is very limited, the customer will 
usually accept the style which fits 
_ properly. Exception to this rule is the 
young crowd which has definite ideas 
as to what it wants for campus. 
_ The high school and college crowd 
has been everywhere apparent in shoe 
_ shops. In the main this group's tastes 
_ fun to two extremes. They want the 
_ very flat heels and the very high, the 
- former, of course, for general wear, 
a. latter for date clothes. Moccasins, 
walled toe sling-backs, gypsy seam 
 stepins and some two-toned saddles 
‘cover the general demand in school 
shoes. The “Balletinas” carried by 
’ Field’s have been accepted with en- 
Pthusiasm. Shown in black suede, 
brown calf and antique red calf, the 
_ black suede has proved most popular. 
There has been an early demand for 
-Teptiles, principally alligator, with few 
“stores in a position to show many. 
O'Connor & Goldberg show a wide 
; variety of colors in “tweed snakeskin” 
_ highlighting vivid shades such as 
purple, bright green and red. An 
assortment of handbags to match has 
_ made this an important selling item, 
' since the clientele interested in this 
| type of merchandise always thinks of 
~ these novelties in terms of matching 
sets. Another high style note here was 
the introduction of “unborn calf,” high 
' wedgies made of smooth calf fur in 
Py mottled brown-and-white or black-and- 
white, in a design of two broad straps 
_ in scalloped outline. An advance Fall 
7 " fashion, it has been too early to learn 
3 of its acceptance. 
_ Continuing the general emphasis on 
- black, The Fair presented a new line 
high wedgies in suede or patent, 
—— studded with gilt nailheads. 
pon deep platform soles they are 
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extreme in interpretation, several with 
high-set ankle straps. 

As the Summer season draws to a 
close, less advertising emphasis is 
given to non-rationed shoes since, in 
most instances these fit inte the play 
category. However O’Connor & Gold- 
berg have run several ads lately on 
non-rationed gabardines, high-heeled 
pumps with buckle treatments. 
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SALES UP IN 
NEW YORK SHOPS 


RETAILERS of women’s, children’s 
and men’s shoes in New York agree 
that business has been unusually good 
this past month. The release of a new 
ration stamp, the determination to get 
to the stores early in order to have a 
choice of sizes and styles, and a real 
need of shoes—these were considered 
the main reasons for the amount of 
buying done the first weeks in August. 
Normally a quiet month in the stores, 
this year August has beaten its last 
year’s figures, in some cases by a wide 
margin. The increased business has 
not been confined to any one depart- 











A SENSATIONAL NEW 
DEVELOPMENT IN 

FASHION FOOTWEAR 

BY FERNCRAFT OF CALIFORNIA 
Smooth. supple sbullfully crafved © > 

Gacher rogush wedge beets Exctumwety OC's . 
foorwea thar dares 10 be deren 


1O" 
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ment. Men’s departments, as well as 
women’s and children’s, have been do- 
ing very good business. In one in- 
stance, the men’s department in a Fifth 
Avenue store was reported to have a 
slight edge over the women’s. 

In women’s departments the first 
call has been for black suede. In gen- 
eral, dark shoes have been wanted. 
Some stores are doing a good business 
in patent leather. Brown and tan shoes 
are also selling. Some stores report 
the sale of a few red and green shoes 
from day to day. One store is doing 
well with one of the darker reds and 
with a rust shade. Matching handbags 
are carried and are popular to make a 
set for Fall costumes. Where stores 
have white shoes on their shelves this 
color is also selling. One women’s de- 
partment has been selling a high heel 
unrationed shoe in the middle price 
brackets. In patterns, the sling pump 
with open toe is still the best seller. 

The general opinion regarding con- 
ditions in the months following the 
cessation of hostilities is that leather 
shoes, and leather soles, will be what 
the public will want. Several retailers 
said that tieir greatest concern was 
the danger of lack of merchandise, 
especially if rationing is terminated 
within the next few months. As far as 
they are able to judge, shortages in 
materials will continue to exist, and it 
will take much ingenuity on the part 
of the makers of women’s shoes to 
meet the increased demand, once ra- 
tioning is ended. 

In the children’s departments busi- 
ness has been considerably better than 
last August. School shoes are selling 
earlier than usual. Saddles and Nor- 
wegian moccasins are in demand. In 
the men’s departments business has 
also been up. This condition is due in 
large part, according to some mer- 
chants, to the return of servicemen to 
civilian status. In spite of the fact 
that they are anxious to get out of 
regulation shoes, they are buying the 
plain toe oxford associated with the 
military. They want a slightly nar- 
rower toe than their service shoes, 
however, says one retailer. This same 
merchant expects that men’s casual 
shoes will become increasingly impor- 
tant, and he thinks that it is in this 
type that the buckle monk will be 
popular. 
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VOLUME OF TRADE 
OFF IN DETROIT 


THE volume of trade in Detroit shoe 
stores was somewhat off this month 
partly as a result of the usual Summer 
drop, although it resulted partly also 
from the closing of many downtown 
stores for two weeks in order to give 
the employees a vacation. This was 
done by many stores that have never 
before adopted this practice. It also 
aided in the solution of the merchan- 
dise problem, in which there has been 
a grave shortage, as well as improv- 
ing employer-employee relations. 
Among stores that were open, trade 
was at a relatively high rate, particu- 
larly since the release of the latest 
shoe stamp, with clerks in most cases 





rushed to handle the volume of trade. 
Customers proved to be more particu- 
lar in their choice of shoes than they 
have been in many months. This con- 
dition is believed to have resulted 
from the widespread public reports of 
the expected discontinuance of ration- 
ing. a 

White shoes continue to be in fairly 
heavy demand, and stores which had 
not stocked them earlier in the season, 
found that they were unable to meet 
customers’ preferences in this field. 
The general demand in women’s shoes 
appears to be black gabardine, but 
preferences as to style are not very 
significant, in view of the small stock 
available. 

The supply of shoes is reported to 
be easing up, particularly in better 
grade men’s shoes, with some retailers 
reporting that they are able to get 
enough stock to satisfy a reasonable 
portion of their patronage. Most retail 
dealers are reducing buying to a mini- 
mum on non-rationed shoes, in order 
not to be caught with a large stock on 
hand if rationing is lifted suddenly. 

Principal operating problem of 
stores today is still that of getting ade- 
quate help. Few, if any, report any 
re-employment of returning veterans 
as yet, although this may be in the im- 
mediate offing. With trade brisk since 
release of the No. 4 stamp, both neigh- 
borhood and downtown stores have 
often been hard pressed to handle cus- 


tomers and essential store operation 
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CUSTOMERS MORE 
SELECTIVE IN BALTIMORE 


ALTHOUGH there has been steady 
buying among Baltimore holders of 
No. 4 stamp, store managers, for the 
mest part, saw less frantic purchasing 
and a trend toward more deliberation 
in selection. One manager, however, 
claimed that the customer turn-out 
was tremendous and similar in tempo 
to 1944, with women purchasing every- 
thing available. 

Perry Chester, manager of Balti- 
more’s I. Miller branch store, felt that 
the slackening of the desperate feeling 
toward shoe buying with the release 
of the new stamp was due to the heart- 
ening news of the war. Many seemed 
to feel that by next year there would 
be an end to rationing. He said: 

“So far as No. 4 stamp was con- 
cerned, people were not rushing as 
much as they did when the No. 3 was 
released. They feel a let-up in next 
year’s rationing. Many who came in 
for footwear wouldn’t purchase any- 
thing we had but definitely held out 
for new patterns. They were more 
particular than ever before. 

“I feel there will be a revolutionary 
change in style by the time Christmas 
selling begins because of the changes 
brought by peace. There will be 
greater competition among the de- 
signers and more attention therefore, 
will be paid to variation in detail.” 

Said the shoe buyer of one of Balti- 
more’s larger department stores, “So 
far as the use of the No. 4 stamp is 
concerned, there was nothing wild 
about it. There was a definite increase 








in demand for rationed shoes of the 

higher price range, with calls mostly — 
for black suede. However, the volume 
in children’s shoes ran parallel to 
women’s items. 

“In this store, non-rationed ola 
shoes sold steadily. So far as style 
went, sling pumps, d’Orsays, nailh 
trims, platform pumps and everythi 
in suede sold very well. There w 
no emphasis on any one style. All we 
moving but not hysterically. The very ) 
high heel, too, was selling best here, & 

“In the children’s section, brown) 
oxfords for school, loafers and sad. 
dies lead in preferences.” 

Over at Hahn’s, the No. 4 stamp 
brought out a veritable stampede of 
trade. Said Opel White, manager, 
“People were buying everything—not 
too selective—and we are still selling 
everything. Black suedes and leathers 
lead, and ewerything we had for Fall 
went. 

“The children’s business was phe- 
nomenal. Saddles, moccasins and 
sturdier types including oxfords with 
brown predominating, were popular.” 

A North Charles Street store spokes- 
man reported that his shop, specializ- 



































































ing in higher priced shoes, sold in 
abundance black, dressy, flat-heeled 
suedes, high-heel dress shoes, plat- 
forms and shoes with the bare look. 





* + + 


WHITES CONTINUE 
FAVORITES IN MIAMI 


LATE August is not usually a time 
when the white shoe has much play, 
but in the Miami area it continues to 
be in high favor. Many of the ads 
highlight white with such phraseology 
as “Ice-Cool Whites”; “Gardenia 
White” and “Snow White.” Sales at 
the present time of high quality ra- 
tioned white shoes are running to bet- 
ter than 20 per cent. Of course, a 
smart white shoe is always good in 
this part of the country. 

Right now much emphasis has been 
centered in shoes for the college girl 
and her needs. Smart sport type 
shoes have been most in demand, and 
a checkup shows that a good 65 per 
cent of all sales have been of this 

[TURN TO PAGE 89, PLEASE] 
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ABOUT the only effect on the New England shoe industry 
of the quick collapse of the Japs, excepting, of course, the 
surprise caused by the quick easing of many of the regu- 
lations under which the industry had labored, was a wave 
of cancellations of orders previously placed for non- 
rationed shoes. Maxwell Field, executive vice-president of 
the New England Shoe and Leather Association, however, 
pointed out on August 20 that, to that date, these cancel- 
lations had not reached alarming proportions. 

“Most of the cancellations,” he said, “cover orders for 
shoes not yet cut. In the case of footwear which has been 
cut and stitched, there have been some canceilations though 
not many. Some merchants are requesting that shoes 
partly made be finished with leather soles; others are 
telling manufacturers to finish them as previously planned, 
with synthetic soling material.” Cancellations of gabardine 
shoes, reported in other parts of the country, have not 
been apparent in New England, he declared. 

Nor does Mr. Field believe that the shoe and leather 
industries will be hampered for long by the current short- 
age of labor. “The New England shoe industry,” he said, 
“will be the first to benefit from the terrific cut-backs in 
shipyards and other war industries. They are not coming 
back right now because many of them have elected to take 
a vacation between jobs, but from Labor Day on there 
will be a steady increase.” 

From other sources it was learned that the pressure on 
shoe manufacturers for quick delivery of rationed Fall 
shoes continues unabated. This applies particularly to 
dark shoes for women. Already, the demand for this mer- 
chandise is stepping up in retail stores as women, remem- 
bering the shortage which existed last year, begin their 
Fall shopping early. 

same urgency has been manifest in the case of chil- 
dren’s school shoes and shoes for the college set. 


Hew Geek 


THESE past few weeks excitement has run higher in shoe 
factories here than at any time in the industry’s entire 
history. Never before have the makers of women’s style 
shoes found themselves in a parallel situation. Never be- 
fore have they gone through such a period of regulations, 
restrictions, and curtailments. The immediate release from 
all style restrictions and the prospect of additional re- 
leases before too long from remaining limitations was 
enough to throw manufacturers into a state of great excite- 
ment. One usually very composed man described their 
condition as being “in a dither.” 

Asked the question as to the probable date of their re- 
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Ahis kind of “gossip” is very disturbing since it only suc- 








turn to normal production, they had many answers to give, 
Some said that it might take anywhere from two to three 
months, depending on the availability ‘of skilled labor, — 
Some said longer. One manufacturer was pessimistic as 
to the possibility of ever again having the same skilled help, — 
Some were chiefly concerned over having increased sup- 


Ba of materials. A waiting period of from anywhere 


om three to six months was cited in this regard. 

Other manufacturers felt their main need to be increased 
quotas. Given those, they ‘said, they could get back to 
normal production. With seme manufacturers there is a 
need for more space before production can be increased. 
With others, the space is available but not the manpower. 
Each factory has its individual problems. 

The introduction of new styles will come with the Fall 
showings of Spring lines. If present indications mean any- 
thing, style manufacturers are going to proceed slowly, 
not introducing too many new styles at first. According 
to present reports, they want to continue to put the greater 
part of their production into well-established patterns. All 
the quality manufacturers in this area, however, plan to ' 
introduce some new styles at the October showings. If 
conditions improve rapidly, this attitude of caution may 
change. In fact, at this very time, they may be talking 
small but aiming big. The new Spring lines will tell the 
story. 

Makers of unrationed play shoes in this area have recog- 
nized the fact that all Spring play shoes must be made 
with leather soles; many with leather uppers. 


Chisago 


WITH rumors and counter-rumors following one another, 
shoe men have found that up to now little is authentic, and 
















ceeds in confusing a public already bewildered by an over- 
dose of fanciful stories. 7 

Manufacturers comment that the building of retail in-— 
ventories obviously cannot be accomplished overnight. With 
the army cutbacks previously announced as being effective 
September 1, considerable leather will be channeled into 
civilian needs. Since the type of leathers used in combat 
and service boots is that used for men’s work shoes, this 
category of civilian footwear will probably experience the 
earliest relief. 

When Navy cutbacks are made, the finer leathers used 
in men’s dress shoes and women’s shoes will then gradvally 
become available for civilians. But none of this can be 
accomplished rapidly. That the need is great is te be seen _ 
in the fact that up to 90 days ago, there were approxi: | 
mately 40 million pairs of civilians’ shoes being made as 
compared with a pre-war demand of 100 million. But the 
manufacture of the lacking 60 million takes not only time 

[TURN TO PAGE 85, PLEASE] © 
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Let the Shoe Buyer Beware! 
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Nationally branded lines are very im- 
portant to a department of this size; 
during the course of the day many cus- 
tomers request a shoe with particular 
brand name. For example, when a man 
has made his selection, he is often curi- 
ous about the make of the shoe, so that 
he can repeat the same brand in the 
future. When told it is a Douglas shoe, 
for example, he feels confident that he 
has made a good choice inasmuch as the 
name is well known. The public also 
believe, and have often repeated that 
they insist on buying a nationally known 
brand because they feel the manufac- 
turer has a reputation to uphold and 
will not attempt to cheapen his prod- 
uct, even though it has been a hardship 
to maintain quality in the past period. 

More complaints on the wear of shoes 
are now turning up than came in previ- 
ously. We, as retailers, know the mate- 
rials in shoes today are not what they 
were formerly, but we do not consider 
it good business to tell this to the cus- 
tomer. A policy has been adopted of 
making every customer satisfied when 
adjustments come up, even though in 
our own minds we know that the trade 
is not entitled to any adjustment. Hart’s 
still wants to keep the good will of every 
customer. 

Every effort is made to fit every foot 
properly, even though stocks are some- 
what lower than normal. Rather than 
misfit, our salespeople are instructed to 
explain that the needed size or type of 
shoe is not available at the present 
time. 

Knowing that there is a shortage of 
properly trained salespeople and that 
customers have trying experiences in 
all kinds of stores and services, this de- 
partment endeavors to give its public 
the kind of shoe selection and fitting 
service the trade will long remember, 
the kind of intelligent service every per- 


son is entitled to receive. Our sales- 
people are informed on all phases of 
the business, for we believe a well- 
informed salesforce is a necessity. 

With existing conditions for the Fall 
trade in mind, we have made our mer- 
chandising plans accordingly. When 
schools reopen, every effort will have 
been made to have a well-balanced stock 
to take care of the children. Deliveries 
have improved greatly, and this factor 
has given us a feeling that it may not 
be long before conditions have properly 
adjusted themselves in the shoe busi- 
ness to a more normal basis. 

In making Fall plans, an extensive 
advertising campaign has been filled 
out, for there is a feeling of optimism 
that civilian production will be increased 
and current stock shortages eased to a 
corresponding degree. 

With a background of 25 years of 
retail shoe experience, Mr. Levine feels 
there is considerably more to shoe re- 
tailing than just the buying and selling 
of goods—there is the service to his 
community angle and to this aim, all 
his efforts are being directed. 

L. Hart and Son Co., Inc. of San Jose, 
Calif., have been in business for the 
past 79 years and carry a very fine 
reputation in the community. The store 
is situated in Santa Clara Valley, which 
is considered a very fine agricultural 
county. Surrounding San Jose are such 
up and coming towns as Los Gatos, 
Saratoga, Cupertino, Sunnyvale, Moun- 
tain View, Campbell, Morgan Hill, Gil- 
roy, San Martin and many others. San 
Jose with its population of 80,000 draws 
trade from all of these communities. 

The shoe department of L. Hart and 
Son Co. carries men’s, boys’, children’s 
and women’s shoes. It is divided into 
three departments, each handling many 
nationally branded lines. 





Washington Newsreel 
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will be revoked after rationing. 

While there is some pressure for re- 
moval of external controls, it is not 
likely that this will be done while do- 
mestic controls on hides ares till main- 
tained. 

Government purchase of cattlehides 
and goatskins will probably continue so 
long as there are controle requiring 
WPB to deliver hides, leather and 
shoes to liberated countries. Foreign 
cattlehides being purchased by FEA 
are solely for foreign use, and not for 
domestic civilian needs. In unwinding 
these controls officials are not con- 
cerned with what happens to foreign 
hides; rather, their primary interest is 
to keep domestic supplies within the 
country. 


The eventual removal of all alloca- 
tions will serve to protect the trade, 
since it will place relief agencies on the 
same basis as any other buyer instead 
of assuring delivery under WPB orders. 





George E. Peirce, Sr. 


PROVIDENCE, R. I.—George E. Peirce, 
Sr., owner and operator of Thos. F. 
Peirce & Son, believed to be the oldest 
retail shoe company in the country, 
died recently at his home here follow- 
ing a short illness. He was 72 years 
of age. 

Mr. Peirce was justly proud of the 
long history of the shoe company. He 
was the fifth generation of the Peirce 
family to operate the business. The 
original owner was Jabez Peirce, who 
came to this city from Plainfield, Conn., 


and opened the store June 12, 1767, } 
has been continuously under the cop. 
trol of the same family ever since, 

The company occupied quarters 
what is now Weybosset St., then in th 
Arcade Bldg. and in 1893 was remove) 
to a prominent location at Westminster 
and Dorrance Sts. At that time, the 
late Mr. Peirce and his father, Thoma 
F. Peirce, operated the business, anj 
they renamed the business Thomas Ff, 
Peirce & Son. 

Mr. Peirce was born in this city 
1873, and attended Mowry & Gof 
School. He was active in civic ang 
club organizations, a member of the 
Turks Head Club, Wannamoisett Golf 
Club and the Pomham Club. 

He is survived by a son, George E, 
Peirce, Jr., who was the sixth de 
scendant of the Peirce family to be 
associated with the shoe company, unti] 
it was incorporated in 1939. 


Shoes and Coats 
[CONTINUED FROM PAGE 55] 


around the hem. The neckline fits close 
and is collarless like a cardigan 
sweater. The high-riding shoe, fitting 
snugly across the instep, carries out the 
idea of the high close fit of this neck- 
line—a very popular line, by the way, 
in dresses as well as in coats. 

News in coats, however, is in the re 
turn of the fitted coat, in both dressy 
and casual types. Some of these are cut 
to fit the figure snugly. Others are 
belted in at the waist. With the casual 
fitted coat a high-riding moccasin shoe 
—such as the one sketched here—carries 
out the same trim close-fitting look. The 


an ankle strap sandal supplies an effec- 
tive co-ordination theme. With the 
wrapped-up look of all Winter coats, 
you have the opportunity tc promote 
the style importance of the higher rid- 
ing shoe. It may be an ankle strap 
shoe; it may be one of the 
banded shoes or it may be a shoe 
a high-riding tongue. Fall lines 
an increasing variety in these 
ettes. It is a trend that is growing in 
popularity. 

New note in fur colors are the‘ light 
shades. White furs, blonde furs and 
silver blue shades—the last-named is 
especially important and new—will be 
the style colors to watch. There has 
been a good deal of talk about revival 
of style interest in black. For a num 
ber of past years black has yielded firs 
place to brown. Now black, they say, 8 
staging a come-back. However, plentyd 
brown furs will be seen. Combination 
of black and brown are being given @ 
important place by high style coat ma 
ufacturers. Shoe manufacturers in tt 
high fashion field are also rec 
this trend by trimming black shoes 
brown-toned ornaments such as 
nailheads or simulated amber. ; 
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Revision of Shoe-Pricing Formula Urged 


Leaders Argue That Increased Production Now Theoretically Possible 
Cannot Be Achieved Under Present Ceilings Because of Higher 
Costs — Immediate End of Rationing Opposed by Some 


New York—In the wake of the 
Army-Navy cut-backs releasing mil- 
lions of feet of cattlehide upper leather 
and unestimated quantities of outsoles, 

and insoles, came warnings 
recently that civilians cannot expect to 
reap the fullest possible benefit from 
the expected increase in shoe produc- 
tion unless prices are permitted to rise 
somewhat and the end of rationing is 
delayed until supplies are more ample. 
The result of failure to revise the pric- 
ing formula, it is said, may be a wave 
of failures among manufacturers. 

W. W. Stephenson, executive vice- 
president of the National Shoe Manu- 
facturers’ Association, pointed out in 
a recent statement that production 
probably will be limited unless cur- 
rent pricing restrictions are changed. 
A meeting of OPA consu!tants and cost 
experts of the association, he said, had 
peen scheduled for Aug. 15 but this 
meeting was postponed because of the 
two-day holiday. It is now believed 
that the meeting will be held some time 
during September at which time the 
question of repricing will be discussed. 

Figures compiled during a recent 
cost and profit survey made by indus- 
try consultants are now ready and will 
be presented at the coming meeting. It 
is probable, according to OPA officials, 
that the time needed to translate the 
survey into a new pricing formula will 
be longer than that desired by shoe in- 
dustry representatives. 


Quick Solution Urged 

Other leaders in the industry argue 
that the pricing problem is not confined 
solely to medium and low grade shoes, 
the latter of which have largely been 
superseded by ration-free footwear. It 
is, they say, an industry-wide problem 
since no manufacturer, even in the top 
grades, has escaped the effect of cost 
increases which have made a normal 
profit close to an impossibility. They 
point out that the solution of this prob- 
lem is one which must be found right 
how—not in the distant future—as 
stherwise many firms will be forced to 

operate at a loss or close up. 
Furthermore, they cite an analysis 
Prepared by the New England Shoe 
and Leather Association based on an 
Official study issued by the United 
States Department of Labor. “The 
shoe industry,” says a release from 
that association,” produced 5 per cent 
less shoes with 20 per cent fewer work- 
‘ts in 1944 than in 1939, but payrolls 
being 40 per cent greater, unit labor 
tosts increased 48 per cent and pro- 
per man-hour gained 5 per 
tent.” Similarly, NESLA points out, 
“the leather industry during 1944 
showed a gain of 14 per cent in produc- 
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tion with a 15 per cent smaller labor 
force, so that productivity per man- 
hour rose 14 per cent. Payrolls gained 
45 per cent and, therefore, unit labor 
costs increased 28 per cent in this 
period.” 

The following table, plus other fig- 
ures, all compiled by the U. S. Bureau 
of Labor Statistics, is used as the 
basis of NESLA’s argument: 


SHOES 


LEATHER 


Agreeing with Mr. Stephenson as to 
the need for price revision, I. M. Kay, 
president of the Popular Price Shoe Re- 
tailers Association, is quoted in a des- 
patch from St. Louis as fearing that 
merchants are being misled by “opti- 
mistic statements” concerning the in- 
creased quantity of shoes soon to be 
available. Inventories in medium and 
low grades, he said, are reliably re- 
ported to be lower than at this time 
last year “by approximately 14 per 
cent and women’s leather shoe inven- 
tories could well be reduced an addi- 
tional 20 per cent” during the current 
ration-free period. Much of the leather 
released by Army cut-backs, he pointed 
cut, is flesh-cut and must be re-processed 
before it is suitable for use in civilian 
shoes; and it will be between 60 and 
120 days, therefore, before finished 
shoes made of this re-processed upper 
stock will be available to the public. 
These facts, he contended, make an im- 
mediate end of rationing impossible. 





Shoe Rationing Called 
“A Hollow Farce” 


New York—‘“When will shoe ration- 
ing end?” is the most frequently asked 
question in the shoe industry today, ac- 
cording to National Shoe Manufacturers 
Association, whose News Bulletin dated 
August 24 comments as follows: 

“Even to the casual observer it must 
be obvious that shoes are being rationed 
now in theory only and that the whole 
operation has become a hollow farce. 
Let’s look at the facts. On August 1, 
the public held ration stamps for at 
least 150,000,000 pairs of shoes or prob- 
ably 20,000,000 more stamps than there 
were ration-type shoes in inventory. On 
top cof this OPA has released several 
million pairs of low-priced leather 
shoes on a basis which clearly indicates 


that the enforcement of rationing regu- 
lations no longer is contemplated. The 
radio and the press in effect have in- 
formed the public that their shoe 
stamps may be spent now since within 
a few weeks they will not be required. 

“For all practical purposes shoe 
rationing already has been abandoned. 
All that remains is a let of confusing 
theories and arguments in Washington 
and mental agonies in the industry. 

“As to the date of the actual wash-up, 
the officials of the WPB industry branch 
say ‘October 1.’ The officials of OCR 
say ‘let’s look at September production 
figures.’ These figures will not be avail- 
able until the middle of November 
OPA officials say ‘a couple of months 
longer won’t hurt anybody’.” 





Cut-Back Negotiations 
To Be Speeded Up 


Boston—Colonel Bernard J. Finan, 
Commanding Officer, Boston Quarter- 
master Depot, recently expressed the 
opinion that reconversion of the nation’s 
shoe industry would be smooth and 
rapid with very little economic disloca- 
tion, and pointed out that the facilities 
of the Contract Terminations Branch at 
the Depot had been increased to a point 
where a quick and equitable negotiation 
can be completed on each contract. 
Major Richard W. Vogel, officer in 
charge of the Termination Branch, an- 
ticipates plant clearance within 60 days 
and a complete wind-up of each case 
within 90 days. 





Polish Firms Merge 


PHILADELPHIA, Pa.—American Prod- 
ucts Company, Inc., makers of shoe pol- 
ishes and dressings, have been acquired 
by the interests that own Beacon 
Chemical Corporation, manufacturers 
of a liquid cleaner and a bleach. The 
sales, advertising and administrative 
policies of American Products will be 
directed by Lance E. Booth, general 
manager of Beacon. 

Mr. Booth reported that the execu- 
tive offices of American Products have 
been moved from Reidsville, North 
Carolina, to Philadelphia, where Bea- 
con’s executive offices now are located. 
H. P. Griffin, formerly president of 
American Products, remains with the 
new ownership as manager of plant 
operations at Reidsville. 

Sales of American Products Com- 
pany’s lines will be handled through the 
brokerage sales organization now used 
by Beacon. Mr. Booth further stated 
that the manufacturing facilities at 
Reidsville will be expanded and dis- 
tribution will be on a national basis. 





To Modernize Shoe Store 


Los ANGELES, CALIF. — Plans are 
being completed for alterations and im- 
provements to the shoe store of Gallen- 
kamp, Inc., a retail chain, at 535 South 
Broadway, Los Angeles, Calif. A new 
store front is included. 
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e Unbreakable 
@ Permanent Finish 
@ Pleasant to Touch 
e@ Lustrous Colors 
» Uniform Shape 
e@ Low Cost 


These Improvements Over the 
Fine Original Assure: 


QUICK SALES! 


Holling Operation 








Order 4609 W. HURON ST. ane waves. 
from your Manuteds tthe fe 
Jobber. ee ee ee —~ 


CANADIAN DISTRIBUTOR: Kahn, Bald & Laddon, Lid., 69 York St., T 








IN STOCK 


.B. N. 
Minimum Orders 
18 pairs 


VICTORY SELLING FEATURES 
%& Real Fine Leather Sole and vee 
oe erate om Blue, Red and 
% Compo Process 
wh oie: Sizes 6 to 12 


Shoes, Slippers, Rubbers 
For Men, Women and Children 


GERDA FOOTWEAR COMPANY 


158 DUANE STREET NEW YORK 13, N. Y. 





MEN'S ALL LEATHER SLIPPERS 


AT ONCE DELIVERY 
NON-RATIONED 
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What ee Ee ins in the Postwar Picture 


[CONTINUED FROM PAGE 51] 


HENRY M. SPELMAN, JR., Dewey & Almy Chemical Co.: 
_ “The chances look good for the end of shoe rationing at 
or shortly after the end of this year. I am sure that there 
will be a minimum of restrictions just as soon as it is 
evident that there is going to be enough material available 
to permit a competitive market for shoes. The length of 
the tanning cycle and the fact that many other industries 
will now necessarily have an opportunity to secure leather, 
will delay complete release from rationing and other re- 
strictions longer than some people estimate. I am sure 


‘that nobody in Washington is interested in continuing . _ 


controls for one moment longer than is necessary to pre- 
vent inflationary trends due to a lack of balance between 


supply and the consumer’s pent-up demand.” 
* * 


ALFRED VAMOS, Alfred Vamos, Inc.: 


“I feel that victory and peace will accelerate the avail- 
able leather and textile materials for shoes and, therefore, 
naturally, more civilian shoes will be available shortly. We 
are starting to work on new patterns already, anticipating 
I believe 
the next Spring market will be under more or less normal 


further relaxation of government regulations. 


conditions.” 
7 = = 


A. C. FLEENER, Blue Ribbon Shoemakers: 


“We believe that removal of all regulations except price 
control at the earliest moment will permit the quickest 
increase in production. The problem of transferring man- 
power to civilian work will hinder the development of 


new patterns before early Spring.” 
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A. J. BRAUER, JR., Brauer Bros. Shoe Co.: 


“Peace should make more shoes available. However, 


when and in what amount are in the hands of WPB. When ‘ 


increases are authorized we are prepared to increase pro- 
duction. The next few months should considerably ease 
conditions in the field of manpower supply and materials. 
We will show new patterns for Spring selling in our Octo- 
ber line.” 

Ue 
TRIMFOOT COMPANY: 

“Very few additional infants’ and children’s shoes will 
“be available before January of °46. Quotas will remain 
until WPB’s restrictions on production by price groups, 
etc., are removed. Ample manpower and materials should 
be available within sixty days. Every effort should be 
made to remove rationing on infants’ and children’s shoes 
immediately.” 

et Be 
W. W. MOULTON, Moulton-Bartley, Inc.: 

“More civilian shoes should be available in two or 
three months. New lasts and patterns will be available 
for Spring delivery if government controls are lifted by 
the end of the year. Certain materials will be tight for 
many months. Plenty of workers will be available within 
sixty days.” 

* * 
LEO WEILL, Wellco Shoe Corporation: 

“We intend to stabilize our production, not making more 
than we made in the last few months until the situation is 

[TURN TO PAGE 72, PLEASE] 
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[CONTINUED FROM PAGE 58] 


tion from so many establishments, is 
responsible in a great degree for main- 
taining their largest percentage of 
sales from repeat customers. 

While they experience the same diffi- 
guities as other dealers in obtaining 
sufficient stocks, they still find it good 
pusiness to use discretion in building 
inventories of size ranges; thus they 
geldom find it necessary to urge sub- 
stitute styles for a customer’s choice 
in order to provide the required size. 

Treating customers with sincerity has 
become a habit with them, developed 
through long association in the indus- 
try. Before combining into a partner- 
ship five years ago and purchasing the 
retail business of their former employer, 
Bernard Badder had been retailing 
shoes for 10 years, and H. A. Snoke 
bad been in the business since 1904. 

In March of 1944, their business had 
increased to such an extent that they 


were compelled to find larger quarters, | 
which resulted in moving to their pres- | 


ent location. 

While located in the same neighbor- 
hood as formerly, they have now two 
display windows facing on 8th Street 
and the heavily traveled Chestnut 
Street. The 8th Street window is divid- 
ed into four sections, each used to at- 
tract attention to individual styles. The 
Chestnut Street window affords ample 
space for displays of both shoes and 
accessories. Displays are changed once 
each month and kept interesting by cur- 
rent themes, with colorful backgrounds, 
built-up supports for displays adequate- 
ly spaced, and reproductions of national 
advertising. Good illumination also 
helps to show off the shoes put on dis- 
play, and helps to make the displays 
more interesting and inviting. 

Keeping pace with modern store de- 
sign is a desire of Badder & Snoke, but 
like many other merchants they are 
waiting until the war’s end before com- 
pleting their plans for additional im- 
provements in both exterior and interior. 

During times when late deliveries 
and scarcities of stocks threatened to 
slow up their progress the partners 
found a solution in stocking additional 
lines of accessories. These now include 
belts, polishes, laces, hose, shoe trees 
and shining kits. Through polite sales 
suggestions — both verbal and easily 
Viewed arrangements — they have be- 
tome an important adjunct to filling 
customers’ needs and keeping up sales 
volume. 





Shoe Manufacturer Issues 
Financial Statement 


Lonc [stanp Crry, N. Y.—Both 
I. Miller & Sons, Inc., a New York 
corporation, and I. Miller Sons Com- 
pany, Inc., the holding company doing 
business under a Delaware charter, 
have issued their profit and loss state- 


ments for the fiscal year ended April 30. 
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No Wonder This Perfect Orthopedic 
Shoe is TOPS IN SALES! 


Ortho is a scientifically designed shoe for the 
foot requiring extra support with utmost com- 
fort. The 11/8 rite-hite heel extends under the 
arch for added support, and is a visible ortho- 
pedic feature your customers can appreciate. 
In brown or black kid, with sizes up to 10 and 
widths triple A to triple E. Retails at $5-$5.50 
— a top-flight value in an orthopedic shoe that 
will bring you dependable repeat business! 


ORTHO IS MADE IN 95 SEPARATE WIDTHS AND SIZES 





THE H. C. GODMAN COMPANY 


OHIO 
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Net sales in the case of both are 
given as $15,482,267.84 with the cost of 
goods amounting to $11,874,154.40. Ad- 
ministrative, store, general and selling 
expenses, somewhat higher in the case 
of the Delaware corporation than in 
that of the New York company, bring 
net profit from operations down to 
$870,883.88 for the former and to 
$873,257.83 for the latter. Other in- 
come announced by the New York 
company is $100,237.01; that for the 
Delaware corporation totals $76,716.66. 
After taking into account all deduc- 
tions of every kind, the net profit of 
the Delaware corporation is $212,- 
510.12; for the New York corporation, 


$242,154.42. From these respective 
sums, both corporations have set aside _ 
$100,000 for post-war adjustments and 
other contingencies. 


Cowley Resigns from 
Brown Co. 


New York—D. P. Brown, vice-presi- 
dent and general sales manager of 
Brown Company, has announced the 
resignation of Charles C. Cowley, for- 
merly manager of ‘Brown Company’s 
Onco Sales Division. He will be suc- 
ceeded by U. J. Dacier, formerly in 
charge of Onco sales in New England. 
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~ Don't Ask 
“What Kind?" 


Suggest 
FOOT-KIND 








: 2 appreciate the fine shoemaking — the 


solid construction —the cute styling —and the rea- 

_ sonable prices of FOOT-KIND Shoes. They're the 
kind of shoes that build business for Dealers. 
Write today for full details. 


Sizes 4442/8 —8'%2/11'% — 12/3 
Many Attractive Styles in Stock for Immediate Shipment 


FOOT-KIND 
SHOE CO. 







V-JDay—And What Lies Ahead 


[CONTINUED FROM PAGE 60] 


who own substantial stocks of non-rationed footwear, par- 
ticularly those intended for dress wear. It would be even 
more serious for wholesalers who carry stocks of these shoes 
and will find it difficult to dispose of them from now on. 
However, the viewpoint of War Production Board is that 
rationing should be lifted in the interest and of the con- 
sumer and the national economy, as soon as production 
rises to a point that will make it practical to dispense with 
the present controls, 

Price controls are expected to continue as long as the 
threat of inflation exists, and the new pricing formula at 
the manufacturing level which has been under consideration 
for some time is expected to be applied very shortly, re. 








placing the outmoded provisions of General Maximum Price 
Regulation. There will be abundant provisions in the new 
regulation to take care of all sorts of hardship cases, it is 
promised, and the new pricing regulations will be consider- 
ably more flexible than those which have been in operation 
up to now. 

Just how the restoration of a free labor market through 
the lifting of employment controls will affect shoe manu- 
facturers remains to be seen. Obviously it will free workers 
employed in shoe factories who might wish to seek jobs 
elsewhere; at the same time that it releases those who have 
been employed in other lines of business. But regardless of 
that, the closing of many war plans will tend to make thous- 
ands of workers available, some of whom will naturally 
seek employment in shoe manufacturing. Release of ser- 
vice men will naturally have a similar effect and gradually 
make available again many former shoe workers who have 
been in the services. 











SALES OFFICE: 328 W. 4th, St. Louis 2, Mo. + FACTORY: Owensville, Missouri 


What Manufacturers See 
[CONTINUED FROM PAGE 70] 


clear. We will show patterns in late Fall for Spring. Gov- 
ernment regulation modifications will ease availability of 
materials. Manpower regulations do not affect us, as we 
have had no shortage of labor.” 


* * # 


L. K. KANE, Boyd-Welsh, Inc.: 

“We will, in early October, offer for sale a new Spring 
line of shoes. This new line will include a reasonable pro- 
portion of new patterns. We are in a position to increase 
our production 30 per cent within a 30-day period when 
government regulations will permit. Both materials and 
labor are available to support this increase.” 


Shoe Buyers’ Guide Issued 


Los Ancetes, Cat.—The Southern California footwear 
manufacturing industry is stressed in the recently published 
“Los Angeles Shoe Buyers Guide,” compiled and distributed 
by the Los Angeles County Chamber of Commerce domes- 
tic trade department. Copies of the bulletin, which lists 
essential information pertaining to 44 footwear manufac- 
turers of the Los Angeles area, are being mailed to shoe 
buyers and merchandising establishments throughout the 
United States. 

For some time there has been evident need for a publica- 
tion of this kind, to serve as a directory for the trade, and 
the guide is expected to prove very useful. 
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As a Health Spot Shoe Sho 


from your success. 


way the 
rewarded with the best-paying job 


nize the personal advantages in the 
the most of it. 


for openings created by men leavin 


USE YOUR ABILITY 
AS YOUR STEPPING-STONE 


MR. A. D. UNRUH, Manager 
HEALTH SPOT SHOE SHOP 


The Health Spot Shoe Shop profit-sharing pian provides a real incentive 
for you to make the most of your ability. 

operator, you receive a share of the profits 
earned by the store, in addition to a regular salary. 


in other words, the more you put into 
it—not only in bigger earnings but in 


In Health Spot Shoe Shops ali over the constr, 
never dreamed was possible in a retall shoe store. The 
the profit-sharing pian as a challenge to their ability and they 


Mr. Unruh is one of the many Health Spot Shoe Shop operators who recog 


MEN WANTED 


cation blank to-day. 


1240 W. LAWRENCE AVENUE «+ CHICAGO 40, MKLINOTS 





HEALTH SPOT SHOES FOR MEN, WOMEN AND CHILDREN 











TO SUCCESS 


20 East First Street 
Hutchinson, Kansas 


our work, the more you get out of 
he personal satisfaction you derive 


men are succeeding in a 
accepted 
ave been 
ey ever had. 


profit-sharing pian and he is making 


for the service. Send for your appli- 











TOP QUALITY 


INFANTS’ SHOES 


Cement construction, oak soles, full 


leather lined. Made of New Castle's 
White M and wn Elk. 
IN STOCK 
To retail from 
$3.25 to $3.75 


Cc D E widths 


KIK-KIES are handled by top-flight dealers. 
In St. Louis: Famous-Barr; in San Francisco: 
Sommer & Kaufman; in Denver: May Oo.; 
in Cincinnati: Potter's, and many others. 


JOHN ARTHUR SHOEMAKERS 
2655 Sidney St. St. Louis, Mo. 
Walter Stela, Sales Mor. 
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Merchant’s Gift to 


Be Used by Purdue 





J. Marott (seated, left) signing over to the state the deed to the former 


Hoos 
Ralph F. Gates (seated 


state was made were (left to right, standi 


Athletic Club property which he gave to Purdue University 
, right) accepted — dn Present when fhe gift to the 
ag 


. Governor 


hories J. Lyan of Eli Lilly & Co., a 


friend of Purdue University; President Edward C. Elliott of Purdue and George A. 


Hilleabrand, Batesville industrialist and 


INDIANAPOLIS, IND.—The gift of the 
old Hoosier Athletic Club property 
here to the state of Indiana to be used 
by Purdue University as an agricul- 
tural center, was recently announced 
by George J. Marott, Indianapolis 
business man and philanthropist. 

The agricultural center will be used 
in part as a headquarters for 4-H Club 
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member of the Purdue board of trustees. 


work conducted by the university, Mr. 
Marott said, explaining that the im- 
portance of this work was a factor that 
led him to consider making the gift. 
The property will be known as the 
Purdue-Marott Agricultural Center, 
according to terms of the gift, and 
Purdue University is to have custody 
in perpetuity, but the ownership is 





with the state. In the event that Pur- 
due should cease to operate the property 
for the purpose set out, then the state 
would assume its operation for agri- 
cultural purposes. 

Another gift to the city of Indi- 
anapolis by Mr. Marott was a tract of 
land comprising between 76 and 80 
acres for development at the Ella P. 
Marott park in memory of his wife 
who died several months ago. Mayor 
Robert H. Tyndall and -park officials 
were highly elated over the gift. They 
paid high tribute to Mr. Marott and 
said the gift was typical of the public- 
spirited attitude which has marked Mr. 
Marott’s long life in Indianapolis. 





Cambridge Rubber Plant 
Again Wins “E” Award 


CAMBRIDGE, Mass.—To the men and 


women of the Cambridge Rubber Plant — 


of the Cambridge Rubber Co., the 
Army-Navy “E” award has been given 
for the second time by Robert P. Pat- 
terson, Under Secretary of War. “You 
have continued to maintain the high 
standard which you set for your- 
selves,” wrote Mr. Patterson in his for- 
mal letter of notification. “The White 
Star, which the renewal adds to your 
Army-Navy Production Award flag, is 
the symbol of appreciation from our 
Armed Forces for your continued and 
determined effort and patriotism.” 
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U. S. Shoe Corp. Plans 
Additional Plant 


CINCINNATI, O.—A. B. Cohen, vice- 
president and general manager of the 
United States Shoe Corporation, has 
announced the approval by the cor- 
poration’s board of directors of plans 
for the construction of an additional 
plant at Crothersville, Indiana. The 
Crothersville plant, first in the new 
Gold Cross expansion program, will be 
a modern, one-story manufacturing 
unit with a capacity of 2,500 to 3,000 
pairs of shoes per day when in full 
operation. 
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The new plant is expected to be in 
operation by January Ist, 1946, accord- 
ing to Mr. Cohen. The addition of 
the Crothersville plant will bring to 
five the number of manufacturing units 
of the United States Shoe Corporation. 
Other plants are located at Cincinnati, 
Chillicothe, Greenfield, and Harrison, 
Ohio. 


Discontinues Box Toe 


Manufacture 


LANCASTER, Pa. — The Armstrong 
Cork Company has stopped making cut 
and skived box toes in order to concen- 








trate on the volume manufact 
box toe materials in roll and 
form, according to H. C. Stouffer, 
ager of the Shoe Products Depa 
of the company. Armstrong, 
Stouffer said, will still supply roll 
sheet goods to shoe manufacturers 
cut and skive their own box toes. 
manufacturers also may continue 
buy box toes made from Armst 
materials through the Davis Box 
Co. of Brooklyn, N. Y. 
Davis has purchased all of A 
strong’s cutting and skiving equip 
to add to its own facilities. Thus 
firm will be in a position to supply 
toes of the same quality as those fg 
merly supplied by Armstrong. “ 
Armstrong’s black thermoplastic 
toes have long been used in pop 
priced shoes and Armstrong’s cork 
toes have been featured in the bet 
grades of shoes. 


| Promote Fall Casual Types 


LOUISVILLE, Ky.—Lerman’s Depart 
ment Stores have been promoting eazly 
Fall non-rationed casuals. Since the 
middle of July the firm’s twenty de 
partment stores throughout Kentucky 
have been promoting Fall play shoe 
with much success. A play shoe baris 
an important feature of each store. 

Ben Lubin, merchandise manager 
and buyer for all shoes for the firm 
expects a tremendous business on these 


GOING TO 


PHILADELPHIA ? 
~ STOP = 


at the 


BENJAMIN 
FRANKLIN 


HOTEL 


As you know, the hotel you 
choose influences your friends. 
Give yourself the benefit of 
the Benjamin Franklin’s great 
name. Enjoy a comfortable 
room, good service, and food. 
1200 outside rooms with com- 
bination tub-shower and cir- 
culating ice water. Rates from 
only $3.50 single, $5.50 
double, $6.50 with twin beds. 


BENJAMIN FRANKLIN 
Philadelphie's 

Finest Hotel 

Joseph E. Mears 

Mammen, Oo ec 
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. ow Contest 

| GHIcAcO, Inu.—A total of $1,000 in 

has been awarded to rans 

‘gntestants in the Dr. Scholl’s Foot 

Be ic Week Window Display Con- 
f 





or 1945, the judges have an- 
. First prizes of $200 each 
were awarded to The M. O’Neil Com- 
of Akron, Ohio, and Charles W. 
of Lide’s Camden, Ark. 
‘The nation-wide contest, in which 
thousand shoe and department 
stores participated, was held in connec- 
tion with Dr. Scholl’s Foot Comfort 
: Week, June 23 to 30. The contest was 
divided in two parts, with duplicate 
awards to retailers in cities of more 
than 25,000 population and in cities 
with populations of less than 25,000. 
_ Second prizes of $100 went to Sears, 
Roebuck & Co., Houston, Tex., and 
Vogel’s Shoe Store, Upper Sandusky, 
Ohio; third prizes of $75 were awarded 
to Jones Shoe Co., Kansas City, Mo., 
and Fisher’s Department Store, Rose- 
burg, Ore. Home Department Store of 
Chicago, Tll., and The Herrin Supply 
Company of Herrin, Ill., won the $50 
‘fourth prizes; fifth place and $25 





ml ae 


pany of Providence, R. I., and Herz- 
berg’s Shoe Shop of St. Cloud, Fla. 
Ten prizes of $10 each were awarded 
to S. Kann Sons Company of Washing- 
ton, D. C.; Hornaday’s of Joplin, Mo.; 
Sears, Roebuck & Co. of Los Angeles, 
Cal.; Schenk-Huegel Company of Mad- 
ison, Wis.; Sibley, Lindsay & Curr 
Company of Rochester, N. Y.; Pass- 
more Shoe Store of Sault Ste. Marie, 
Mich.; Victory Shoe Shop of Fostoria, 
Ohio; Eacker & Callery of Johnstown, 
N. Y.; MeGinty’s of Neosho, Mo., and 
D. R. Luper of Astoria, L. I., N. Y. 
Judges in the contest were Jeff 
Aldrich, Chicago representative of the 
Saturday Evening Post; Vic Chiquoine 
of Life; Barney Bowen, Western rep- 
resentative of Boor AND SHoe Re- 
Corder, and J. A. Wagner, advertising 
manager of The Scholl Mfg. Co., Inc. 


SP seo ras 








Contest Winners Announced 


WessTerR, MaAss.—The Bates Shoe 
Company announces the winners of its 
window display contest which has been 
a feature of the company’s promotional 
sctivities for several years. The econ- 
test, which closed June 30, was han- 
dled, and the entrants judged, by a 
committee of three, including two 
prominent advertising men and one 

Tepresentative of the company. The 
winners are: 

First — Castner-Knott Dry Goods 
Company, Nashville, Tenn. Prize of 
$100 War Bond to George M. Allen, dis- 

r, 

Second—Austin Shoe Company, Los 
Angeles, Cal. Prize of $25 War Bond 
to Charles Barnett, display manager. 

Third — Alexander’s Shoe Store, 
Hartford, Conn. Prize of $25 War 
Bond to M. Alexander, display manager. 
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awards were given to The Outlet Com- - 


Polka Spray 
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| A MADEMOISELLE SHOE BY 


Carlisle Shoe Co. 





| | BETTER SHOES 


COMPO MAKES THE 
MACHINERY 
THAT MAKES THE 


COMPO SHOE MACHINERY CORPORATION 
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Kansas City Mart 
Being Renovated 


Kansas City, Mo—The_ building 
that will house the new Kansas City 
Merchandise Mart is to receive a thor- 
ough remodeling. Contracts have been 
let for the complete job and progress 
will be rapid. It is anticipated that the 
first tenants will be established by 
October. , 


The Kansas City Merchandise Mart. 


will offer this central buying service 
only to manufacturers and wholesalers, 
their representatives, agents and bro- 


kers in soft. lines of all kinds, home 
furnishings, housewares and appli- 
ances. There is to be a parking area 
near the building and a well appointed 
restaurant on the first floor. The loca- 
tion is at 22nd and Grand Avenue, a 
short distance from the Kansas City 
Union Railroad Station. 

Homer E. Anderson, managing di- 


sas City Merchandise Mart are at 913 
Baltimore Avente, Kansas City 6, Mo. 
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Recommending .. . 


THE BRUISER 


ANOTHER PROOF 
THAT CUSTOM CHARACTER 
NEED NOT BE EXPENSIVE 

Most styles 6:95 to $930 

—slightly higher west of 

the Mississippi. 


E. E. TAYLOR CORP. 
MANUFACTURERS 


BOSTON 
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WOMEN'S 
CORDUROY SLIPPERS 


CALIFORNIA PROCESS - LEATHER SOLES 


a 


COLORS: RED, ROYAL BLUE, WINE 


Style 4460 ‘ NON-RATIONED 


$2.20 
per pair 








+ 
IMMEDIATE DELIVERY 


Style 4450 
$2.10 


Gore-Back 
Full Sizes 4 to 9 


Net 10 days F.0.B. New York Minimum Orders—18 pairs 


Shoes, Slippers and Rubbers 
for Men, Women and Children 


GERDA 
FOOTWEAR COMPANY 


158 Duane Street New York 13, N. Y. 
Mfrd. by Meltzer Footwear N.Y. 
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War Agencies Busy with Reconversion 





—Shoe Rationing 
WASHINGTON. — Moving with confi- 
dence in the future of American indus- 
trial progress, the war agencies are 
getting out of business as quickly as 
possible. V-J Day and its accompany- 
ing military cutbacks has brought a 
flood of order revocations from WPB, 
ODT, OPA and other emergency agen- 
cies. Within sixty days it is expected 
that OPA will be the only war agency 
with more than a skeleton staff. WPB 
will have removed all production ceil- 
ings, practically all distribution con- 
trols, and most materials, except a few 
including those covering leather. Clear- 
the volume of goods to reach dealers’ 
ves within the next few months is 
the responsibility of American indus- 
try, for government programming of 
civilian goods is a thing of the past. 
Accounting for necessary pipelining 
and production lags, normality should 
be reached by mid-1946. 

All military contracts have been ter- 
minated, except those necessary for 
maintenance and experimental and de- 
velopment work. More than 7,000,000 
men will be returned to civilian life 
within the next year. Unemployment 
will be considerable but temporary. By 
mid-November it is estimated that there 
will be 5,000,000 people temporarily un- 
employed, 6,200,000 by the end of the 
year, and 8,000,000 by next Spring. 

Military requirements for hides and 
skins have dropped from 35 per cent 





of the total output to about 7 per cent. 

Shoe rationing is expected to end be- 
fore November 1. 

With millions of workers being re- 
leased from war plants and the armed 
services, the help situation should ease 
considerably. WMC has dropped all 
manpower controls, including the man- 
datory 48-hour week. 

State and regional fairs may be held. 
The convention ban has been relaxed 
by ODT to permit the out-of-town at- 
tendance of not more than 150 persons 
instead of not more than 50 persons. 
Group business travel is now per- 
mitted. Restrictions on commercial de- 
liveries are expected to be dropped 
Within 60 days. 








OPA’s price policies will be contin- 
wed and enforcement will be strength- 
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Many Controls Already Dropped, While Others Will Be Lifted Shortly 
xpected to End Before November 


ened. However, some liberalization in 
the cumbersome procedures of recon- 
version pricing policies and greater al- 
lowances for indirect labor costs are 
expected now that reconversion is 
on in full swing. Cost absorption will 
still be vigorously adhered to by OPA. 
However, definite modifications are on 
the way. Rather than adhering to ab- 
sorption up to the actual 1939 realized 
dollar margin on the major reconver- 
sion items, OPA is reportedly willing to 

[TURN TO PAGE 96, PLEASE] 





WPB Lifts Style Curbs 
From Shoe Order M-217 


WASHINGTON — Manufacturing re- 
strictions on riding boots, hiking shoes, 
leather house slippers and platform 
“wedgies” were lifted Aug. 27 by the 
War Production Board, which revoked 
12 style regulations that had controlled 
use of leather in civilian shoes and 
their decorations. 

WPB pointed out that its action in 
easing the regulations under which 
shoes can be manufactured, does not 
affect the OPA shoe rationing program. 
The changes were made in Footwear 
Conservation Order M-217. Ali that re- 
mains in the order are provisions re- 
stricting production to a base-period 
quota by price ranges, those relating 
to sales and deliveries and to minimum 
sole specifications. 

Eliminated from the order were re- 
strictions on the production of (1) 
riding, hiking and walking boots, (2) 
leather house slippers, (3) leather cov- 
ered platforms in “wedgies,” (4) 
multiple leather soles, (5) wing tips, 
shield tips, full over-lay tips and fox- 
ings, (6) full-breasted heels, (7) 
ornamental tongues, (8) men’s one- 
piece leather uppers, (9) chrome leather 
soles of any thickness, (10) safety 
shoes, (11) fur house slippers, which 
become quota-free if they do not con- 
tain other leather. 

Set-aside leather is no longer re- 
quired to be used for the production of 
juvenile shoes. 


O’Neill to Head 
Footwear Section 


WASHINGTON.—Lawrence J. O’Neill, 
former president of Rice-O’Neill Shoe 
Co., St. Louis, Mo., has been appointed 


— 
TIP " . 
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L. J. O'NEILL 


Chief of the Footwear Section of the 
Office of Civilian Requirements, WPB. 
He succeeded Houghton Vaughan of 
General Shoe Corporation who has re- 
turned to that firm. 





Travelers to Hold 


Another Outing 


New YorkK.—By popular request, the 
Boot and Shoe Travelers’ Association 
of New York is holding another golf 
tournament and field day at the North 
Hills Country Club, Douglaston, L. I., 
Thursday, September 20th. The last out- 
ing met with such approval that mem- 
bers requested a repeat performance. 

At the previous outing Frank C. 
Donovan of Plastic Products Corp. won 
the first leg on the new Boot aNp SHos 
RECORDER cup with a low gross of 80. 
Warren Kolkebeck of J. 8S. Zulick Co., 
and William Wren of the Stewart & 
Potter division of United Last Co., 
were runners up with scores of 86. 

Prizes of $25 War Bonds were 
awarded to Miss Lillian Prince of Ra- 
dio Slipper Corp. and to Arthur Salz- 
man. 
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Style No. 1728 
Men’s & Boys’ 
Sizes 5-12 


Slipon =(2asual s=von-narionen 


5-12 


© Finely Woven Khaki Duck Uppers ° 
© Drill Lined Throughout 

© Oak Leather Soles 

© Rubber Heels 

© Simulated Leather Trim & Binding 

© Extra Flexible Prewelt Construction 


36 PAIR CASE LOTS ASSORTED FULL SIZES 


6-11 6-12 


IMMEDIATE DELIVERY 


THE ARNOFF SHOE CO., IOI DUANE ST., N. Y. C. 








Big Campaign Planned for Juvenile Line 





Front row, left to right: H. $. Hernan, W. T. McGee, Charies Umstead, Jr., Paul 


Hamrick, G. T. Heerensperger, Jack Statham. 


Middle row, left to right: O. S. 


Gray, Ralph Wright {Acrobat office manager), J. R. Bates, John L. Neff, Arthur 

Leff, Emery (Ruthrauff & Ryan advertising agency), Pau! Bihiman, L. E. 

McKinnon, George W. Harris, W. C. Pierce, Sigmund Brase, Paul Richardson, P. E. 

Green. Back row, left to right: J. E. Fleisch (Ruthrawf & Ryan), James L. Hurt 

(purchasing agent, Acrobat), A. B. McCarter, Burton Huffman, W. L. Tuttle, Gray 
Simpson, and W. F. O'Brien. 


NASHVILLE, TENN.—Fall plans for 
an advertising and promotion cam- 
paign were revealed to salesmen of 
Acrobat Shoe Company, division of 
General Shoe Corporation, by Burton 
Huffman, Acrobat’s general manager, 
and Gray Simpson, sales manager, at 
a meeting at the Hermitage Hotel 
here. 

“Tumblin’ Tim the Acrobat,” a new 
animated trademark created for Acro- 
bat children’s shoes, was introduced to 


the salesman. Children’s story-color 
books, comprising a 12-vclume “Tum- 
blin’ Tim Library,” have been designed 
for dealer distribution to customers. 


How “Tumblin’ Tim” will be fea- 
tured in heavy magazine and newspa- 
per advertising and special promotions 
including spot announcements, car 
cards, counter cards, decals and mail- 
ing pieces was displayed on a stage 
bannered “Greatest Show on Earth.” 





Moccasin-Type Slippers 
Released from Rationing 


WASHINGTON — Moccasin-type house 
slippers and genuine moccasins made 
with lightweight leather outsoles may 
be sold ration-free if they meet the 
specifications for house slippers in the 
ration order, the Office of Price Admin- 
istration has announced. 

The change conforms with a War 
Production Board order lifting the re- 
striction on use of raised or flat seam 
moccasin-type vamps on house slippers 


with leather outsoles, and permitting 
production of genuine moccasins made 
with leather outsoles. Moccasins with 
outsoles heavier than five iron do not 
qualify as house slippers and remain 
rationed. 


Slippers released from rationing 
under the new provision must be de- 
signed exclusively for indoor or house 
wear, and the leather that goes into 
them must be restricted to specific 
weights and types ordinarily used in 
slippers for house wear, OPA said. 

Another change relaxes the ban on 


—__— 


issuance of ration currency to skating 
rinks that have been in operation only 
since February 7, 1943. This will per. 
mit the purchase of skating shoes for 
rental purposes. Skating rink oper. 
ators will be permitted to obtain enough 
ration currency to buy skating shoes 
for 25 per cent of the customers they 
can accommodate at any one time, OPA 
added. Since most skaters hesitate to 
give up ration stamps for this sort of 
shoe, the action will encourage sale of 
skating shoes now in dealers’ stocks, 
without calling for increased produc- 
tion of these shoes. 


Trimfoot Céeiidirs Additional 


Factory Sites 


FARMINGTON, Mo.—At a_ recent 
meeting of the Farmington Chamber 
of Commerce a motion was passed sig- 
nifying Farmington’s desire to raise 
funds to provide additional space for 
the Trimfoot Co. 

A new building to adjoin Trimfoot’s 
present building on Trimfoot Terrace 
would provide additional warehouse 
and manufacturing facilities together 
with space for a cafeteria, research 
laboratory and employee recreation 
rooms. It is estimated that the new 
structure would cost approximately 
$100,000. 

Trimfoot officials have just com- 
pleted an industrial survey of New- 
port, Ark., at the invitation of that 
community. There is a possibility that 
Newport may be chosen as the location 
for Trimfoot’s new “School Shoe” 
plant, the manufacturer of Trimfoot 
Baby Deer and Pre-School Shoes being 
confined to its operation at Farming- 
ton, Mo. 


To Open Chicago Office 

New York—The Brust Footwear 
Co., here, will open a Chicago sales and 
show room at 189 W. Madison Avenue 
about Oct. 1. John J. Leopold will be 








in charge of this new addition, where’ 


the complete line of Margaret O’Brien 
play shoes and slippers will be om 
display. ‘ 

The new office in Chicago will service 
the surrounding states. 
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FEATURES: 
* ALL LEATHER UPPERS 


* COLORS: RED OR BLUE 
* BOOTEE HIGH TOP 


IN-STOCK 





Victory Makes Them More Salable Than Ever Before 


CHILDREN'S ELECTRIFIED LEATHER 
SHEARLING BOOTEES 


* ELECTRIFIED SHEARLING LINED 


AT ONCE DELIVERY 
Shoes — Slippers — And Rubbers For The Family 


GERDA FOOTWEAR CO., INC. 


NEW YORK 13, N. Y. 


You Can 


“Bank on Bellaire” 


Month in, month out, Bellaire 
shoes build business for shoe re- 
tailers. Because of proven con- 







struction, sound styling, comfort, 
long wear, Bellaire shoes are 


dependable sales builders. 


Te atatai 


xx*«r* 


table distributi among our 











158 DUANE STREET 


retailers, we cannot at this time establish new 


accounts. 
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VBELLAIRE SHOE COMPANYS. | 


MAIN XN 








These posters personify the four villainous characters which cause the early 
deterioration of children’s shoes, as presented by Peters Shoe Company. 


Sr. Louis, Mo.—A dramatic advertis- 
ing campaign in which four of the ele- 
Ments that take a heavy toll of chil- 
dren’s shoes have been personified, is 

tting the weather to work for 

eather-Bird dealers. Consumer adver- 
tising tells how the four villainous 
characters, “Ruffy” Rain, “Sniper” 
Snow, “Slinky” Slush and “Sam” Sleet, 
are thwarted by the five-way Weather- 
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ized protection of Weather-Bird shoes. 

“Slinky,” “Ruffy,” “Sniper,” and 
“Sam” are tough-looking characters, 
but they create high reader interest 
both for children and their parents. 
These four toughies are out to make 
children’s shoes bleach, crack and creak; 
to make soles warp and pull away from 
uppers, and to make toes curl. The 
great black rooster symbolizes the five- 


way protection of Weather-Bird. 

The scope of the national campaign 
is impressive. This series broke in 
Calling All Girls and is scheduled to 
appear in both adult and youth publi- 
cations. Some half and full pages in 
color are used. 

Cooperative advertising is available 
to dealers. In addition, counter and 
window displays, posters, direct mail- 
ing pieces and radio transcriptions are 
also available. 


Procurement Director 
Goes Overseas 


Boston—Colonel. John T. Curtis, Di- 
rector of Procurement at the Boston 
Quartermaster Depot since March, 
1943, has been reassigned to an undis- 
closed overseas post, it has been an- 
nounced by Colonel Bernard J. Finan, 
depot commanding officer. 

Colonel Curtis was graduated from 
West Point in 1920, and following a 
tour of duty in Panama, resigned from 
the service to study law. He was grad- 
uated from the Yale University Law 
School in 1926, and after six years as 
an attorney in New. York City, he 
joined the legal department of the Re- 
construction Finance Corporation in 
Washington. In 1938, Colonel Curtis 
organized the law firm of Curtis and 
Stoddard in Bridgeport, Conn., of 
which he was senior partner until 
called for active duty in 1942. 
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MEN'S SCUFFS 


—— CORDUROY —— 
Leather Soles 
#1805 | 












$185 


Net 30 Days 
F.0.B. Cleveland, Ohio 


COLORS: 


BLUE and WINE 
SIZES: 6 to I! 
- Immediate Delivery 


Minimum Orders 
18 pair per Color 


LAKESIDE SHOE CO. 


SHOES—SLIPPERS—RUBBERS 
1313-17 W. 6th $t., Cleveland 13, 0. 
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SHOE STORE SUPPLIES 








Give a trial by placing your order 
with our ur Compeny. Prompt Delivery 


Seagetion — CAVALIER a4 VIDS and 
_ F UIRE, NUGGET ITTEMORE 
bag = 


CE, MILLER, ANDERSON SHOE 
"The Paterson Leather Company 
374-376 Main St. Paterson 1, N. J. 

















RUBBER SPONGES 


i 














“LYCO” Chemical 


LYONS & COMPANY 
120 DUANE STREET, NEW YORK 7, N. Y. 
Quality Shoe Store Supplies for 45 Y. 








Buy Victory Bonds 

















Bell Promoted By 
A. C. Lawrence Co. 


Boston—Kenneth E. Bell, technical 
director in charge of the company’s re- 
search and laboratories, has been elected 


r 





KENNETH E. BELL 


a vice-president of A. C. Lawrence 
Leather Company of Peabody, Mass. 

Mr. Bell, who has been with the com- 
pany for 22 years, was graduated from 
M.LT. in 1917 with a degree in chemi- 
cal engineering. He is an expert con- 
sultant to the Office of Quartermaster 
General, Washington, D. C., and is a 
member of the Research Laboratory 
Committee of the National Tanner’s 
Council. 

Robert Sutherland, who has been 
with A. C. Lawrence Company since 
his graduation from M.I.T. in 1929, has 
been appointed assistant technical di- 
rector. 





Joyce Shoes for 


Argentine Trade 


Pasadena, Cal.—Alberto Grimoldi, S. 
R. L., shoe manufacturer of Buenos 
Aires, Argentina, has been manufac- 
turing shoes under license from Joyce, 
Inc., here. A special unit has been in- 
stalled in the Grimoldi plant for the 
manufacture of these shoes. 

The shoes are to be sold as the prod- 
ucts of Joyce, S. R. L. This corporation, 
formed some time ago, will handle ad- 
vertising, distribution and sales of 
these shoes. In charge of the new 
corporation is Theodore Palm, well 
known in ¢he shoe trade in Argentina. 
The full line of Joyce shoes will be 
sold through Argentina under this new 
set-up. 


Capitalizes on Advertising 
With Window Display 


ATLANTIC Crry, N. J.—Utilizing a 
combination of prepared promotional 
material and merchandise, the M. E. 
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MOCCASINS 


PLUMP LEATHER UPPERS 
SEWED COLLARS 








ORTHOPEDIC RUBBER SOLES 
IN STOCK 


15 


1 
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MEN’S SIZES 6% -12 
BOYS’ SIZHS 1-6 81.70 


ARNOFF SHOE CO.,INC., 101 Duane S*..N.YC 
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SLIPPERS 
INDOR-EES 
California Process 
Women's Leather Sole 
£5488 
Left 
8 
pict 
Sm: 
div: 
y 
M 
sin; 
oth 
Or, 
2.0 en 
min ee : 
COLORS: Red, Royal Blue, as 
Wine, is, 
Sizes: 4 to 9 eal 
Packed 36 pr. to case, assorted sizes. 
Minimum orders 18 pr. por soler. 0 
August Delivery sk 
WILLIAM COHAN CO. 
— Third Floor — 
Play Shoes—House Slippers—Sport Shoes on 
19 So. Wells St., Chicago 6, Ill at 
lex 
AY 
Blatt Co., here, created a “Footlets” th 
window display recently. Theme of the ju 
promotion was a reminder to customers pr 
“You Saw It in.” Mounted blowups of 
advertisements placed in nationally dis- ov 
tributed magazines by J. W. Landen- n 
berger & Co., manufacturers of Foot- ch 
lets, carried the selling message. A 
Boot and Shoe Recorder Se 
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brown suede bottom 


Style FC-40: Top quality strap leather top, cellular rubber body, 


4 





$18.00 doz. pairs 


WE ALSO MANUFACTURE AND STOCK 
A COMPLETE LINE OF 


Sponge Rubber Metatarsal Pads 
Instep Cookies 

Molded Leather Shells 

Felt and Sponge Rubber Heel Pads 
Shoe Polishing Brushes 


Write today for a run of sizes and for our 


catalogue R-15 


i616 LAVACA Sr. 


VOSBURG FOOT APPLIANCE CO. austin texas 











: Twins Work on Shoe Company Ads 





left to right: Suzanne and Lucerne McCullough—or maybe it's the other way ‘round. 


St. Louts—lIdentical twins draw the 
pictures that illustrate the “Twice as 
Smart” ads of the Vitality Shoe Co., 
division of the International Shoe Co. 

The twins simply sign themselves 
“McCullough,” and they work as a 
single unit. One usually poses as the 
other sketches. Then they’ll change. 
Or, one might draw part of the picture, 
and the other will finish it. They work, 
think and act alike as they draw the 
original paintings which tell the “Twice 
as Smart” story of Vitality Shoes. It 
is, says McCullough, just like having 


an extra set of hands, extra energy 
and an extra amount of ability. 

“Our techniques are as alike as we 
are,” says McCullough. It doesn’t mat- 
ter which answers, or that one is Suzan- 
ne and the other is Lucerne. To other 
artists, editors and art buyers they are 
regarded as an individual—McCullough. 

Born in Texas, they spent most of 
their life in New Orleans, attended 
Tulane University, then went to New 
York where, as free lance artists, their 
work is attracting wide attention. 





Opening Own Juvenile 
Shoe Store 


Brooxtyn, N. Y.—Harold Abram- 
Son, who for five years has been oper- 
ating the shoe department in Rump- 
ler’s Youth Center, a store on Flatbush 
Avenue, announces that he is giving up 

concession and is opening a new 
juvenile store of which he is the pro- 
prietor, at 1026 Flatbush Avenue. 

Soon after Sept. 1, also, he will take 
Over the operation of the shoe depart- 
Mient in the Rock-A-Bye, an unique 
children’s department store at 1401 
Avenue “J,” Brooklyn. 
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Larger Store Planned 


BRIDGEPORT, CONN.—Smith Shoes, lo- 
cated at 1224 Main Street, Bridgeport, 
will move to new and larger quarters 
at 1196-1198 Main Street, about March 
1, 1946, Milton Katz, owner, makes 
known. 

The store will feature high style 
women’s novelty shoes and advertised 
brands of children’s and junior misses’ 
footwear. In addition to installing an 
X-ray machine, the plans call for hand- 
bag and hosiery departments. 

James Bayer, long time associate of 
the firm, will be manager. 


Shoe Factory Expands 


EpHrata, Pa—The Ephrata Shoe 
Co., Inc., has now occupied a new addi- 
tion to the present plant. An added 
10,000 feet of floor space will allow a 
capacity production of 3000 pairs of 
juvenile shoes daily as compared with 
the present 2300 pairs. W. B. Rohr- 
bach, president of the company, said: 

“The addition was primarily started 
for the purpose of providing space to 
permit certain changes throughout the 
factory to make increased improve- 
ments in quality.” 


Goodyear Sales Increase 


AKRON, O.—Net sales of $407,991,- 
885 and net profits of $7,509,868 were 
reported by The Goodyear Tire & Rub- 
ber Company recently for the first six 
months of 1945. This compares with 
sales of $390,422,104 for the compa- 
rable period of 1944, the profit figure 
for that period having been shown as 
$7,491,078. 

The profit figure for the first six 
months of 1945 amounts to $2.90 per 
share of common stock outstanding and 
is given after provision for renegotia- 
tion of war contracts. 





Salesmen of Plastics 
Assigned to Territories 


New York—W. A. Michie, sales 
manager of the Revolite section of the 
Zapon-Keratol Division of Atlas Pow- 
der Company, Stamford, Conn., an- 
nounces the following changes in the 
Revolite sales group: 

W. I. MacFall will now cover Vir- 
ginia, West Virginia, District of Co- 
lumbia, Maryland and Delaware; M. B. 
Noggle, Connecticut, Northern New 
Jersey and Westchester; G. M. Little- 
john, Massachusetts, Rhode Island, 
Maine, New Hampshire; J. M. Ryan, 
Pennsylvania; H. W. Sims, New York 
(except Metropolitan area), Vermont; 
E. C. Felmlee, Ohio, lower Michigan; 
H. S. Hunt, Illinois, Indiana and St. 
Louis (temporarily); D. W. Strom- 
enger, Metropolitan New York area; 
T. D. Collins, servicing and installa- 
tions in Metropolitan New York area. 
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WOMEN'S D'ORSAY 
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WOMEN’S D’ORSAY 
Leather Sole 


$5860 





10 days, Net 30 
7 OB. Chicage 


Rayon Vamp and Quarter 
with Satin Collar. 
COLORS: Roya! Blue, Wine 
Sizes: 4 to 9 


Packed 36 pr. to case assorted sizes. 
Minimum vaen 18 pr. per color. 


August Delivery 
WILLIAM COHAN CO. 


19 So. Wells St., Chicago 6, Ill. 























SHOE ORNAMENTS 
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e SHOE BEAUTIFIERS « 
by 
DANIELS 


STYLE #52 LILY BOW 
Made in Genufne Black Patent Leather or Black, Blue, 
T Brown Calf. Also White, 
Ng — gy 
Studded with Square Gold Nail Heads 
All Ornaments with Clips 


$1.25 per pair 12 pair orders 











minimum 
Immediate Delivery 


Send for Illustrated Catalog of Shoe Beautifiers 


DANIELS MANUFACTURING CO. 
8520 20th Avenue, Brooklyn 14, N. Y. 


| Buy Victory Bonds | 

















L. L. Harper Named 
District Manager 


MISHAWAKA, IND.—In keeping with 
plans for greatly expanded post-war 
business in the rubber, fabric, leather, 





L. L. HARPER 


and woolen footwear lines, the Misha- 
waka Rubber & Woolen Manufacturing 
Co., here, announces the appointment 
of L. L. Harper as district sales man- 
ager of the company. Mr. Harper will 
be responsible for Ball-Band footwear 
sales for the Western district which in- 
cludes all states in the Rocky Mountain 
and Pacific Coast area. 


When Mr. Harper came to the Misha- 
waka Rubber & Woolen Manufacturing 
Co. 18 years ago, he had already ac- 
quired extensive selling experience in 
the wholesale and retail fields. From 
1937 until 1943 he represented the com- 
pany as a Ball-Band salesman in the 
state of California. In March, 1943, he 


| Was assigned to special duties in con- 


nection with war products. 





Children’s Shoes Pre-tested 


St. Louis—The story of how more 
than 100 lively children are the “prov- 
ing ground” for Poll-Parrot shoes is 
being told in a far-reaching advertis- 
ing schedule of Roberts, Johnson & 
Rand, division of International Shoe 
Co., now appearing in national maga- 
zines. Pre-testing of Poll-Parrot shoes 
actually was started 18 years ago, and 
has been continuous since. 


“Accurate records are kept on each 
pair of shoes,” says R. L. Jordan, gen- 
eral manager, “Thus, we are able to 
determine just what part of the shoe 
will wear best under certain conditions. 
By studying these records we are able 
to produce shoes that are stronger, 
more durable and give a better fit.” 

“Records we receive,” he added, “not 
only help us to reinforce shoes where 
the child’s growing feet need reinforce- 
ment, but we are able to build shoes 
that conform with, and. help, the 
proper growing of their feet.” 
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| CHILDREN'S SHOES 


er er er 


















zsEseel 


Passe 
ALLA 


a 
is 
i 

rf 
ie 
aso 

















| CHILDREN'S SLIPPERS 











The pre-testing campaign has still 
another advantage—the children ¢ 
operating. with the program are m 
members of institutions, and they'Té 
kept supplied with carefully-fitted new 
shoes. 


Boot and Shoe Recorder 
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THE YEAR~‘ROUND BEST SELLER 


COOLEEZ 


% Beautiful Styling + Non-Rationed 


$120. mean perfect—All new wood). 


Plastic Soles y Perfect Fit (and we 





FOR IMMEDIATE DELIVERY 
Patent—Navy—Red—Black & Red—Biue & Red 
FOR SEPT.-OCT. DELIVERY 
Biack Crushed—Brown—Beige—Beige & Brown—White 
Brown & White—Red & White—Blue & White 
Sizes 4 to 9 including % sizes 


Wire — Write 
VOGUE FOOTWEAR CO.., Kingston, Pa. 








BRoOKLYN—To offset the scarcity of 
suede shoes this Fall, smartly designed 








reptilian types, including lizards, alli- 
gators and other reptiles in popular 
seasonal colors, will come in for aggres- 
tive seasonal promotion, in the opinion 
of Harry Cohen, buyer for the modern 
amd attractive shoe salon of Abraham 
& Straus. He is already displaying 
ips of these leathers in brown, red, 
blue and steel gray. 
on non-rationed casual shoes 
‘Tun to sensational volume at A & S 
Summer. There has been a steady 
demand for pumps with rope soles and 
platform pumps with heels a half inch 
higher than the average. A popular 
ttsign of this sort comes in a sand 
flor, nubby-surfaced fabric. The best 
business has been on the better grades 
of non-rationed shoes. In the rationed 
» @ black suede number, 
immed with red and designed with 
Wedge and high heels, has been in great 
demand at $14.95. 
This salon, which was modernized 
@ year ago, has some features 
Which give it an edge over the average 
ent in selling. For one thing 
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Uses Brand Names to Help Sell Shoes 





Modernized shoe salon in the store of Abraham & Straus, Brooklyn 


it has brand names in harmonizing 
decor above each special section of 
shoes. These plastic signs, which are 
really an integral part of the salon, 
direct a customer to the shoes in which 
she is interested without needless in- 
quiry. 

A second unusual feature here is the 
Shoe Fixery at the right as the cus- 
tomer enters. Although operated as a 
concession, this accommodation gives 
service in accordance with the stand- 
ards of the shoe department and is 
popular with customers. For the most 
part this repair section is invisible, 
since the entrance through the slipper 
division gives only a peep in the direc- 
tion of repairs and alterations. 





Durability Record Established 
By Combat Boots 


Boston—Shoe experts at the Boston 
Quartermaster Depot recently had the 
unique experience of examining one of 
the first pairs of combat service boots 
ever made—a pair of boots that had 
seen continuous service for 19 months 





through the mud and snow of Italy, 
France and Germany without being 
repaired in any way. The boots are the 
property of Nathan Engorn, of Mal- 
den, Mass., a former staff sergeant, 
recently discharged after four and a 
half years in the Army. 

The shoes were identified as having 
been one of the first hundred thousand 
pairs to be turned out and were found 
to be still in serviceable condition, al- 
though the heels. had been run over and 
the sole nails had been worn down to 
the washers. Stitching was found to be 
broken in only one place, and there was 
no sign of cracking or deterioration of 
the leather. Engorn stated that the 
shoes were “the most comfortable pair 
of shoes I ever had on,” and at the 
time of his discharge, turned in a 
brand new pair of combat boots so that 
he could keep his well-worn but com- 
fortable older pair. 

It was felt at the depot that one of 
the principal reasons for the excellent 
condition of the boots was the result of 
frequent dubbing and careful drying. 





Furnishes Employee 


Protection 


Cuicaco, Inu.—Dr. W. M. Scholl, 
founder and head of the Scholl Mfg. 
Co., in addition to the new items he 
has added to the company’s line is find- 
ing great pleasure in establishing a 
complete program of employee protec- 
tion. It not only includes hospital in- 
surance and group life insurance but 
also a retirement annuity. The latter 
begins at the retirement age of 65 or, 
if an employee wishes to retire at 565, 
he may do so with smaller monthly 


payments. 





Joyce New York Office Moved 


New York — Joyce, Inc., manufac- 
turers of the well-known _line of Cali- 
fornia shoes which bears their name, 
announce the removal of their New 
York City offices from the Marbridge 
Building to Rooms 7401 and 7402, Em- 
pire State Building. 
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SHOE GROOMER 


6 6 8 ee 





A De Luxe Shoe Shining cabi- 
net with KIWI Shoe Polish and 
brushes, etc., for use on both 
Black and Brown Shoes. Cata- 
logued by the quality shops for 
many years. Priced at $54.00 
per dozen. Write for sample 
TODAY. 


LYONS & COMPANY 
120 Duane St., New York 7, N. Y. 
QUALITY SHOE STORE SUPPLIES for 45 yours 














X-RAY SHOE AITTERS 








M. B. ADRIAN 


the ORIGINATOR of x-ray shoe fitting, 
Presents the 





**SPECIAL,”’ the finest in x-ray shoe fitting 
equipment 


Write for information & literature 
“Replacement parts fer your present machine” 
Because of our experience we can supply the correct 
parts for your. machine, and at the right prices. 
TUBES SCREENS TIMERS TRANSFORMERS 


M. B. ADRIAN & SONS X-RAY CO. 
2507 So. Howell Ave. (new address), Milwaukee 7, Wis. 























Harry Goldberg With 
Colonial Tanning Co. 


Boston—Colonial Tanning Company 
announces that Harry Goldberg has 
taken over the territory formerly cov- 





HARRY GOLDBERG 


ered by Joseph Kaplan who will devote 


| his entire time to executive duties. Mr. 


Goldberg will travel New England with 
the well-known Colonial products, pat- 
ent leather, natural and finished sole 
splits. 

He is well qualified for the job, hav- 
ing spent 25 years as a cutting-room 
foreman and leather buyer. Six years 
ago, Mr. Goldberg came to the Colonial 
Tanning Company from the Algy Shoe 
Company of Everett. Since that time, 
his wide knowledge of leathers and 
shoe manufacturing problems have 
been very useful in widening the distri- 
bution of Colonial products. 





D. P. Brown Heads 


Sales Department 


New York—F. G. Coburn, president 
of Brown Company, producers of wood 
cellulose, has announced that Downing 
P. Brown, who, for some weeks past 
has been acting temporarily as mana- 
ger of the sales department, has agreed 
to continue permanently in the same 
capacity. 

Mr. Brown’s entire business career 
has been devoted to the activities of 
Brown Company, his experience en- 
compassing woods operations, manu- 
facturing and sales. As vice-president 
in charge of sales, he will continue to 
be located at the company’s general 
sales offices, 500 Fifth Avenue, New 
York City. 





New Sales Head for 
Plastic Manufacturer 


New York—C. V. Roff has been ap- 
pointed sales administrator for the 
Zapon-Keratol Division of Atlas Pow- 
der Company, according to announce- 
ment by F. L. Ford, director of sales. 
Mr. Roff will act as liaison between 
sales, manufacturing and planning to 
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PLAID SHOE LACES 














PLAID SHOE LACES in stock 

for IMMEDIATE DELIVERY 

Write for Color Card TODAY 
LYONS & COMPANY 


120 Duane St., New York 7, N. Y. 
QUALITY SHOE STORE SUPPLIES for 4 yon 
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A POPULAR BACK-TO-SCHOOL 
PIGSKIN| NUMBER AND IT’S 
NON-RATIONED 





Growing 
skin 
weari rubber soles. 
exceptionally clean grade 
% rubber topped heel. 
lining. 


$2.38 wet 30 days. 


A. L.{O°SHEA 


212 Essex St., Boston, Mass. 


iris brown and white pig 
oxford — Flexible, long 


Here is an 
of pigskin. 
Smooth ful! 


Immediate delivery. 














RUBBER FOOTWEAR 





























insure proper scheduling and give more 
complete service to customers. 

Mr. Roff jointed the company @ 
1928 from the Duratex Corporation, 
after earlier experience as a purchat 
ing agent, and sold Zapon products # 
Detroit, later representing the com 
pany in Chicago. In 1941 he was tran® 
ferred to administrative work in th 
sales department at Stamford. He # 
well known in the trade. 


Boot and Shoe Recordset 
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Postwar Is Right Now 


[CONTINUED FROM PAGE 49] doll 


























that the correct size is not to be had, or are they going ; 

to leave the place with the feeling that they have been Mtise 
, made the victims of a form of dishonest advertising? SLIPPERS 

Indictment No. 5 stems from all the other four. The 

simple truth is that business has been so good in retail 
a 

shoe stores during the war period that some of the 
~““ B owners have gone soft. Either they have neglected 
~~, | their stores in order to enjoy recreational activities, or 
—. | to devote more of their time to business side-lines in 
~ which they have become interested. In many cases they 
iY 


2t1ZES 


have been guilty of turning over the entire responsi- 
bility of operating their store to subordinates not yet 
ready to assume that responsibility. In others, they 
have merely let nature take its course—and nature has. 

It’s time for every shoe merchant to institute a check- 
up in his store on these seemingly small but vitally 
essential details of customer service. For a long time 
we've known it would have to be done, but we've con- 
~™ I yeniently postponed it until “postwar.” We can’t post- 
| pone it any longer. For postwar is RIGHT NOW. 
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Manufacturing and Markets 
[CONTINUED FROM PAGE 66] 


but labor. And labor still remains the toughest problem 
that any Chicago shoe producer has to face. One big plant, 
| for instance, has today 600 less workmen than they had 


— 


> - 
> 


prior to the war, and they have orders larger than in that 
earlier period. 

What the closing of various war plants will mean in the 
way of availability of labor is still to be seen. There are 
many shoe men who do not believe the ex-war worker will 
tush to his gates for a shoe job. War workers have been 
spoiled by high wages and many will refuse to work for 
less for some time to come, hopeful that wages in other 
industries will be adjusted upward. All agree that the 
period of reconversion to a peace-time economy is not go- 
ing to be an easy adjustment for the masses of labor who 
have been in the driver’s seat for so long a time. 

General opinion is that shoe rationing will be eliminated 
between now and the first of the year. However, this does 
tot mean the end of OPA, which will still have to struggle 
to try and keep prices at a normal level to prevent inflation. 
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_.. To Train Veterans in Small 
Business Operation 
An eight-week intensive course starting October 27 to 
train returning service men and women who expect to start 
their own businesses will be given by the School of Busi- 
tess and University Extension of Columbia University. 
The program is designed primarily for veterans who in- 
tend to operate small business and who have insufficient 
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dk time for a regular college program. Two types of instruc- 

“a tion will be emphasized: first, essential business funda- 

3 | Mentals in accounting, finance, marketing, organization, 

om- | buying and inventory control, advertising, labor relations, ;, Mo. 

ans | booms and depressions, risk and insurance, taxation, plan- 7” 
the § ing and budgeting, and business policy; and second, spe- ' 
e% § cial instruction in the operations and problems of par- 












ticular types of small business. 
September |, 1945 
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WOMEN'S D'ORSAY 














INDOR-EES 
Women's Leather Sole 
RAYON WEAVE D'ORSAY 


with white Bunny Fur Collar 
# 5290 





or. 
2% 10 days, Net 36 
F.0.B. Chicago 


COLORS: Wine, Royal Blue 


4to? 


Packed 36 pr. to case, assorted sizes. 
Minimum orders (8 pr. pe: coler. 


September Delivery 


Sizes: 


Play Shoes—House Slippers—Sport Shoes 
19 So. Wells St., Chicago 4, Ill. 














JOBS 








LARGEST SELECTION 
OF TOP GRADE SHOES 


QUALITY SHOES SINCE 1982... 
FROM 15 LEADING ST. LOUIS 
FACTORIES 


MEN'S - WOMEN'S - CHILDREN'S 
FOR IMMEDIATE SHIPMENT 


While In town “C" Well 


M. K. WEIL SHOE CO. 


1215 WASHINGTON AVE. 
ST. LOUIS 3, MO. 











BARIS SELLS 


Quality Shoes from Surplus 
Merchandise, Better for Less. 
BARIS SHOE CO.., Inc. 
Worth 2-5168-1 
79-81 Reade St., New York 7, M. Y. 
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To Head New 
Chicago Office 


Bronson, Micu.—The L. A. Darling 
Company, here, announces that Erich 
O. Schwengel has joined the company 





ERICH O. SCHWENGEL 


as manager of its new Chicago office 
which will be’ opened in the near fu- 
ture. A temporary office is being opened 
in the Adams-Franklin Building, 222 
West Adams Street. 

Mr. Schwengel is well known in dis- 
play circles, having been display man- 
ager of T. A. Chapman Co. and more 
recently assistant publicity director for 
Gimbel’s in Milwaukee. He was asso- 
ciated with Montgomery Ward for one 
and one-half years, from which he 
gained valuable chain store experience. 
Mr. Schwengel was the first president 
and an organizer of the famous Mil- 
waukee Display Club. 





New Shoe Company 
Organized 

St. Louis, Mo.—George Ineichen and 
Al Drerup have organized the Bay-bee 
Shoe Company with factory at Union 
City, Tenn. They will produce approx- 
imately 3000 pairs daily of children’s 
stitch-downs, size runs 3 to 8 and 8% 
to 12. 

Mr. Ineichen was formerly associ- 
ated with Monarch Shoe Company of 
Chicago. Mr. Drerup was formerly 
with the Brown Shoe Company. 





Shoe Section Modernized 


Utica, N. Y.—In the newly remod- 
eled Wicks & Greenman store, men’s 
and boys’ clothing and furnishings, the 
shoe section has been modernized in 
harmony with the other departments 
and occupies a compact space approxi- 
mately six by 15 feet on the main floor. 

Mirrors at an angle extend across 
both ends of the department. These ex- 
tend from the floor to a height of two 
feet and are illuminated by concealed 
fluorescent lights. General lighting is 
from flush ceiling units. 
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MISSES’ PLUSH SLIPPERS 


Non-RATIONED 


| 


| 





90¢ per pair 
Colors: Light Blue, Red, Royal Blue 
Sizes: 11 to 3 


Terms: Net 10 days, F.0.B. N.Y.C. 
Minimum Order — (8 Pairs 


In Stock 





At Once Delivery 


ACME. FOOTWEAR CO. 


116 W. Broadway, New York 13, N.Y. 




















Four metal chairs upholstered im 
leather are in the middle of the floor 
space. Surplus stock is stored near by. 
The management decided that a small 
space on the main floor would be 4 
more valuable location than larger 
space upstairs. Another considera- 
tion was that on the main floor three 
salespeople can devote part of their 
time to the department, while, if the 
department were upstairs, only om 
salesman would be available. 


Boot and Shoe Recorder 
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Your customers will 





87 West 20th Street + 





“MILES JUST SMILE” || 


say 
fitted them with a pair of ADJUST WELL 
ARCHES. These arches are spe- 
cially made for those people who 
are on their feet the greater part 
of the day. 


Callouses underneath the 
big toe—painful heel— 
severe inward tipping of 
the ankles—call for AD- 
JUST WELL 
comfort, service and 
wear. 


Write for IUustrated Catalogue and Information 


SCHUR-FIT Manufacturing Co. Inc. 


after you have 


ARCHES 
. the arch that gives 


New York, N. Y. 











““Rolla’’ Foot Exerciser 





FOOT CHOICE SHOES INC. 


PATENTED 


$12.00 


Per Dozen 


$2.00 
Retail 


2% 10 days 
F.0.8. Merietta 


Sold Direct Only 





Marietta, Ohio 
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Trade Literature 


Rubber Industry Reports 
To the Nation 


WASHINGTON—In a report to the na- 
tion on its multi-billion dollar contribu- 
tion to the war effort, the rubber man- 
ufacturing industry disclosed for the 
first time recently the staggering quan- 
tities of rubber products that it has 
channeled to the armed forces. 

It has required, for example, tires by 
the tens of millions to mount vast land, 
air and amphibious assaults upon en- 
emy strongholds all over the globe; ten 
million hard rubber battery cases to 
power our mechanized attack; more 
than 150,000 pounds of rubber com- 
pound to keep each battleship afloat 
and in fighting trim; forty-five million 
pairs of rubber boots and shoes to keep 
our armies on the march, entirely 
apart from 77 million pairs ‘of rubber 
foles and 104 million pairs of rubber 
heels turned out for troops alone in 
1944, and more than 80,000 other dif- 
ferent rubber products to win the war 
against Germany and to press home 
the final attack against Japan. 

The story is set forth in a pictorial 
booklet, “We Had to Have Rubber,” 
published by the Rubber Manufactur- 
ets Association. Statistics of astro- 
nomical proportions explain homefront 
shortages of rubber goods during the 
war years in terms of the tremendous 
mountains of supply that the rubber 
industry was called upon to produce 
for the armed forces. 

“The record is a miracle of produc- 
tion matched only by the miracle of 
our synthetic rubber output itself,” 
A. L. Viles, president of the associa- 
tion, said. 


How Shoe Departments Fared 


Shown in New Booklet 


Just off the press is the “1944 De- 
partmental Merchandising and Oper- 
ating Results of Department Stores 
and Specialty Stores,” prepared by the 
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Controllers’ Congress of the National 
Retail Dry Goods Association, of New 
York City, and published by that or- 
ganization. 

Statistical matter included in the 
general review which precedes a more 
detailed analysis of operational results 
shows that shoe departments were not 


included among the 15 departments. 


with the greatest sales increases over 
1943. Women’s and children’s shoes, 
however, appear in a listing of 16 out- 
standing departments whose gross mar- 
— represent a high percentage of 
sales. 





New Booklet Illustrates 
16 Service Shoe Types 





Of the many footwear specialties re- 
quired by the armed services in World 
War II, 16 standard types are shown in 
color in a noteworthy booklet just pub- 
lished by the Northwestern Leather 
Company, Boston, titled Northwestern 
Leathers Go To War. 

The booklet, in threesand four-color 
reproduction, also includes a handy 
reference to the leathers and their in- 
dividual characteristics, produced by the 


Northwestern Leather Company. This 
firm tanned over 67 million feet of side 
leather for service needs between April, 
1940, and April, 1945. It has been mailed 
to manufacturers, stylists, buyers and 
retailers throughout the country. 
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Issue Manual on Employment | 


Of Veterans 


New York—What has been called 
the first concerted effort to present in 
concise, integrated form, the best an 
most effective procedures and pro; 
grams for retail stores in the matter 
of re-employment of discharged service 
men and women is to be found™in a 
manual just. published by the Nationa 
Retail Drgy Goods Association, undef 
the caption Your Store and the Peturns 
ing Veteran, 

In a foreword to this 55-page guid 
which is intended for retail store em- 
ployers and not. for veterans, Major 
Benjamin H. Namm, NRDGA Pree 
dent, stresses the fact that “the me 
and women who have served the na 
tion so well and unselfishly, aR 
in fact the greatest group of capable 
young folks from which the stores car 
recruit their own shattered forces. — 

“In the future it should. be our 
proudest boast that we have stood be- 
hind the men who stood between us and 
this most terrible of all the world’s 
wars.” 

Here are a few of the subjects in the 
table of contents: Knowledge of Service 
Men and Women Important; Veterans’ 
Rights and Government Benefits; Or- 
ganized Store Employment Program; 
Job Analysis and Evaluation; Coordi- 
nated Training Program; Cooperation 
with Local Agencies; The Veteran as a 
New Employee; Demobilization and 
Discharge Procedure; Educational Ben- 
efits; State Laws and Benefits; Public 
Reaction. 

The appendix contains a suggested 
outline for introductory course to re- 
tailing, war department forms, table bf 
discharge forms and store forms. } 
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Exclusive Department 
Has New Manager 


Detroit, MicH.—The shoe depart- 
ment at Sax Kay, exclusive Washing- 
ton Boulevard shop, has been reorgan- 
ized with A. Rhodes as manager, suc- 
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WORK SHOES 
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WOMEN'S D'ORSAY 
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INDOR-EES 
Women's Leather Sole 


CORDUROY D'ORSAY 


$5975 






$4.45 
a pr. 
2% 
F.0.8. 
COLORS: Red, Royal Blue 
Sizes: 4 to 9 


Packed 36 pr. te case, asserted sized. 
Minimum orders 18 pr. por color. 


August Delivery 
WILLIAM COHAN CO. 


— Third Floor — 
Play Shoes—House Slippers—Sport Shoes 


19 So. Wells St., Chicago 6, Iii. 
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A. RHODES 


ceeding Dermit K. McNab, who was 
with the store for about eight years. 
The department specializes in higher- 
priced shoes, ranging from $12.95 to 














Buy Victory Bonds 





$32.95. 

Located on the balcony at the rear of 
the first floor, reached by iron-railed 
stairways on either side, as well as by 
a passenger elevator, the department is 
finished in an off-white color, with grey 
carpeting. A massive round column in 
the center of the department sets the 
pattern of rounded lines which is used 
in the decorative scheme. 

There are six full-length mirrors on 
each side and at the rear—one a 
double-width glass, enlarging the ap- 
pearance of the department, which is 
about 25 by 40 feet. A number of 
round or oval display tables, one en- 
closing shoes entirely in rounded glass, 
are used, also a shadowbox, two shelves 
high, on each wall. All stock is con- 
cealed. . 

Furniture is finished in black wood- 
work, trimmed in gold. About 20 cas- 
ual chairs, and several settees, or love- 
seats, are placed around the depart- 
ment. 


Rhodes caters to a very high-class 
clientele. One of his operating meth- 
ods is to keep close watch of the sales 
talks of his staff—three men and three 
women. He will frequently join the 
salesmen and customer in conversation, 
and has built up a long-time following 
in Detroit among the feminine trade. 

Walkouts are closely checked. Sales- 
men are always cautioned when this 
happens, and usually the salesman will 
himself call in the manager before the 
customer leaves, and it is then up to 
him to decide whether the sale should 
be dropped. 

Rhodes comes to this store after sell- 
ing out his own Florsheim store on 
East Jefferson Avenue, which he had 
operated for about nine years. 
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Self Conforming 
CorRRECT SHOE INSERTS 


Sold exclusively by shoe 
merchants in shoe stores. 





WALK-ON-AIRE cu. s. rat. & trate mart) 


Retalis at 75¢ a pair 
100% Mark-Up on Cost 


NORMAL feet are never perfect mates. 
Ghoes are. Our Inserts aid better fitting 
and give the feet cushioned comfort. To 
shew them is to sel] this profitable item. 


Write us for name of cur anther- 
tued distributer in your territery. 


Supperts—F 
Werk Shees—Break-in-Scles, for New Shoes. 


WALKONAIR CORP. 
(factory) KNOX, IND. 














MEN'S CASUALS 
KNOCKABOUT 


MOCCASINS 
Waterproof Elk 


$2.65 








Casual Type Moccasin. No-mark Sole 
Men’s sizes 6 to 12 
Ladies’ as above $2.45 
Delivery 
Write for folder Meccasin and Bowling Shoe 


CONJOR SHOE CO. 


287 BROADWAY NEW YORK CITY 








Stanley D. MacFarland 


PASADENA, CAL. — Stanley D. Mac- 
Farland, retired shoe merchant, here, 
died recently at a local hospital. He 
was a native of St. Louis and is sur- 
vived by his widow, two sisters, a son 
and a daughter. 
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Ration Free 


ARROWS as above—actual size 
25¢ per dozen 
(White Board — Green Trim) 


t1—All Sizes. %2—Arch Support. % 3—Boys. 
¢4—Built for Service. ¢ 5—Built-in Arch. 

¢t 6—Combination Last. % 7—Drastically Reduced. 
t 8—Extra Quality, $9—Extra Wide. 

¢10—For Solid Comfort. %11—For Tender Feet. 
t12—For Walking Pleasure. % 13—Gabardine. 

¢ 14—Genuine Leather. %15—Goodyear Welt. 
¢16—Just Arrived. %17—Just Like Dad's. 
#18—Leather Soles. %19—Narrow Widths. 
£20—No Stamp. *¢ 21—Nurse’s Oxford. 
$22—Reduced. %23—Season’s Newest. 








M. ©. or Check with Order Please: 
If C. O. D. Preferred, Add 24c 
If Special Delivery. Add 15c 


8" x 14" DISPLAY CARDS: 75¢ Each: 3 for $1.85 












CHILDREN'S 
LEATHER SOLE BOOTEE SLIPPERS 


NON-RATIONED 
A VICTORY 


FEATURES: 
* COMPO LEATHER SOLES 
* FUZZY CHENILLE UPPERS 
* HIGH TOP BOOTEE 


Sizes: 8-3 Full Sizes 


Colors: Red with Blue Collar 
Blue with Red Collar 
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List of texts to select from will be seat on request. IN-STOCK AT ONCE DELIVERY 
Detailed Information on Monthly Service at Your Request Shoes — Slippers — And Rubbers For Thé Family 
nates. 

om BOOT AND SHOE RECORDER GERDA FOOTWEAR CO., INC. 

158 DUANE STREET t- , N.Y. 

item. |] 999 SOUTH STATE STREET © © CHICAGO 4 ILLINOIS = 
~ a Ban he soa 
ss . = dark- semi-dress pumps good for practi- duties from William A. Molster who 
Review of Retail Trade cally every occasion. Other shoes came had been serving as Acting Chief of 
toes [CONTINUED FROM PAGE 64] from the budget and non-rationed de- Shoe Rationing as well as Director of 
4 partments. the Miscellaneous Products Rationing 
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type. This is a general purpose shoe, 
of sturdy construction, yet smart. A 
tailored pump is the preferred model. 
Heels are medium to low, and the 
pump may be worn with suit or date 
dresses. 

For campus or classroom wear, 
loafer types and saddle oxfords are 
the usual high favorites. There has 
been little demand for the colored play 
shoes which were so popular during 
vacation days. Any that are being 
packed in trunks for school wear are 
dark, sober colored, sturdy affairs. 
Instead of the fancy bedroom or 


, dorm slipper for wear during study or 


test periods, the girls down here have 
taken to ballet slippers. But they are 
not at all interested in the old time 
sober black slipper. The ballet slipper 
must be very gay and colorful. This 
may be a result of the gay play shoes 
worn during the Summer. 

+ A survey of a number of shops dis- 
closed that very few of the girls bought 
more than one pair of rationed shoes. 
Some dealers expected that the family 
stamps would be given over to fitting 
the college girl with all the shoes to 
which she had been accustomed, but 
that was not so. A multiple sale was 
rare. The one stamp she had was ex- 
changed for a pair of conservative, 
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Charde New Director of 
OPA Rationing Branch 


WASHINGTON—Joseph B. Charde as- 
sumed the directorship of OPA’s Shoe 
Rationing Branch on Aug. 13, after 
more than two years of service with 
OPA. Mr. Charde took over his new 


Division. Mr. Molster is retaining the 
latter position. 

Prior to coming to OPA; Mr. Charde 
was a partner in the firm of John P. 
Charde and Sons, New York, custom 
shoemakers. 

Joseph K. Schiffman has stepped 
into Mr. Charde’s former position as 
head of the Operations Section. 





Shoe Firm Develops Unusual Displays 





Milwaukee, Wis.—This set of displays is currently being distributed by the 
Mid-States Shoe Compeny here. Full color illustrations, designed to carry out 
the theme “Right in step” are draped from backgrounds of soft fabrics and slide 

the notched shoes to give an interesting dimensional effect. Colorful and 
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CHILD'S AND MISSES' 
LEATHER SLIPPER 


CALIFORNIA PROCESS LEATHER SOLE 
Non-Rationed 
AT ONCE DELIVERY 


IN STOCK 






Style 
#123 


COLORS: BLUE and RED 

SIZES: 6 to 3 

PRICE: $1.90 per pair 

TERMS: Net 10 days, F.O.B. N. Y. C. 
Minimum orders—I8 pairs 


ACME FOOTWEAR CO. 


116 W. Broadway, New York 13, N.Y. 
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MOCCASIN OXFORDS 


NOT RATIONED 
$ 1-65 





Moccasin Oxford, Leather Mid- 
‘Sole, Cord Sole and Heel 
Men's Sizes 6-11 . . . $1.65 
Boys’ Sizes 1-46... 1.60 
Write for Folder Moccasins @ Slippers 


CONJOR SHOE COMPANY 








287 Broadway New York City 








About Shoe People 





William Grafe has resigned his posi- 
tion as purchasing agent for The G. 
Edwin Smith Shoe Co., Columbus, 0O., 
and is joining Gold Cross Shoe Co., 
Cincinnati, O., in a similar capacity. 
R. D. Jackson, president and general 
manager of The G. Edwin Smith Shoe 
Co., offered a tribute and a parting 
salute to Mr. Grafe in an editorial ap- 
pearing in the Nisley News, house 
organ of the company. Warren Gun- 
ville will succeed Mr. Grafe as pur- 
chasing agent for the company. Mr. 
Gunville, who has been identified with 
the shoe business all of his life, has 
been a member of the executive staff of 
the company for the past ten years. 

* +o . 


J. J. Graham, for the past 
shoe buyer for the Howe 
Cleveland, is opening an 
men’s shoe department at 
Clothes, Akron, O. 


* * * 


Matthew Ramm of Philadelphia, for- 
merly connected with Pliner’s Postur- 
biller Shoes and T. S. Doyle Co., has 
bought Antheil’s Shoe Store in Tren- 
ton, N. J., and will continue the busi- 
ness under the same name. Henry W. 
Antheil, who had been in the shoe busi- 
ness for over 40 years, died last June. 
The store specializes in corrective 
footwear. 


six years 
Corp. of 
exclusive 
Carlton’s 


* * * 


Lt. Bert Russick, formerly a shoe 
salesman for Younker’s, Des Moines, 
Ta., and the son of Dave Russick, rep- 
resentative of Victory Footwear Sales 
Corp., is the possessor of South Pacific 
ribbons indicating 37 missions in a 
B-25 Mitchell bomber: He also wears 
a small silver medal engraved with the 
“Battle of Sydney,” presented by the 
citizens of Sydney, Australia, to the 
men who spent some time there. Lt. 
Russick, who served with a bomber 
group of the 5th Air Force, has the Air 
Medal with one cluster; the Asiatic 
Pacific medal with. six stars, and the 
Philippine Liberation medal with one 
star. 

+ * 7 

Cpl. Richard Harris, of the advertis- 
ing department of the W. L. Douglas 
Shoe Co., made a visit to company 
offices in Brockton, Mass., recently, 
during his 30-day redeployment fur- 
lough. He was recently returned from 
Germany. He has four battle stars. 

* * « 


Arthur H. Truitt has resigned his po- 
sition as advertising manager of F. & 
R. Lazarus & Co., Columbus, O., to join 
Mabley & Carew, Cincinnati, as pub- 
licity director. He was formerly with 
the William H. Block Co. of Indian- 
apolis. 5—a'% 


Employes of the Bates Helmet Divi- 
sion, branch of the Bates Shoe Co., of 
Webster, Mass., recently furnished en- 
and refreshments for 


tertainment 
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ELECTRIFIED SHEARLINGS 


CALIFORNIA PROCESS 
Immediate Delivery 


Sizes 4 to 9? 
36 pr. to case 








$0.4 


Net 10 days 
F.O.B. N.Y. 


COLORS: Royal Blue, Red, White, 
Light Blue, Pink 


PLOTKIN BROS. 


47 West 34th St.. New York, N. Y. 














MEN'S SHOES 





68 Years! 


508-510 Marbridge Building 








wounded veterans at the Lovell General 
Hospital at Fort Devens, Mass. Ar- 
rangements for the visit were in charge 
of a committee headed by Richard N. 
Sears, Bates general manager. Funds 
for the purchase of refreshments were 
raised through a dance several weeks 
in advance of the visit. Previously, 
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Fe Fab. 


SKI BOOTS 
Limited Allotment 


@ Special Ski Blucher Pattern 

Heavy Smooth Brown Split Leather Uppers 

Reinforced Retan Leather Tip 

Nine Iron Full Oak Leather Midsoles 

Sixteen Iron Composition Rubber Outsoles 

Regulation Grooved Rubber Ski Heel 
Ration Currency Required 


ORDER FALL REQUIREMENTS NOW 
IMMEDIATE DELIVERY 


THE ARNOFF SHOE CO., IOI DUANE SF.., 
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the group had visited the Cushing Gen- 
eral Hospital at Framingham, Mass. 
* * * 

A number of departmental changes 
in the shoe divisions have been effected 
at Marshall Field & Co., Chicago, Rob- 
ert Netzel, who has been assistant to 
William Pringle in the Fashion Arch 
department, has been appointed man- 
ager of the women’s and children’s 
thoes at Field’s Evanston store. He 
replaces Harold Pearson, who recently 
resigned to go to Youngstown, Ohio. 
Harold Hunt has been named assistant 
to B. C. Kirschner in the Fashion Clas- 
tic department. B. J. Lanek has been 
appointed assistant to Mr. Pringle in 
the Fashion Arch department. 


’- * * 


$/Sgt. William H. Robertie, a pre- 
war employe of the Colonial Tanning 
Co. was a recent visitor at the home 
dfice of that company in Boston. For 
hree and one-half years he served with 
American Air Forces in England 
and participated in several missions 
over Germany. Later he studied at 
Oxford University, qualified as a cryp- 
tographer and was assigned to duty in 
North Africa. While on furlough in 
this country, he was married, and he 
and his wife were given the usual em- 
ploye gift check by the company. As 
he has to his credit 128 points, he looks 
forward to a quick discharge after 
Which he will return to his old job with 
the Colonial Tanning Co. 


* - * 

' Lady Hemphill, Galway, Eire, daugh- 
ter of Mr. and Mrs. F. I. Sears, the for- 

treasurer of Bates Shoe Co., of 
Webster, Mass., is visiting her parents 
in that town. After several attempts 
She was finally successful in making ar- 
Tangements for a plane trip to her na- 
‘tive land. Lady Hemphill, the wife of 
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an English lord, plans to remain with 
her parents for several months. 
* 7 

Lieut. Robert S. Shuman, a prisoner 
of war in Germany for 15 months after 
a fiery tail-spin on the third day of the 
five-day air’ blitz which broke the back 
of the Luftwaffe in February, 1944, re- 
cently was married to Miss Frances 
Bremner, daughter of Nathan Brezner 
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of N. Brezner & Co., Inc., Boston tan- 
ners. On May 1, 1945, Lieut. Shuman 
was liberated from German prison 
camp Stalag Luft No. 1 by the on- 
rushing Russian armies. Lieut. Shu- 
man and Miss Brezner, engaged since 
before his enlistment, were married 
a few days after his return, to the 
United States. He has been awarded 
the Air Medal and the Presidential Ci- 
tation. 
* * * 

Bill Dill, superintendent of one of Mi- 
lius Shoe Company’s factories, has be- 
come general superintendent of Boyd 
Welsh Shoe Company. 


Hugh McCaffrey .and Mrs. Margaret 
Coughlin Brown, both recently identi- 
fied with the sales department of the 
Coward Shoe Co. of New York, have 
returned to Brockton, Mass., and have 
started a new shoe store to be known 
as McCaffrey & Coughlin. It is equipped 
with stock and apparatus to specialize 
in fitting children’s shoes. Mr. McCaf- 
frey was well known in the shoe busi- 
ness in Brockton before he went to 
New York nearly 20 years ago. 


A new downtown shop in Detroit has 
been opened by A. L. Bennett, a shoe 
man of many years’ standing in that 
territory, under the name of Arch Aid 
Shoes and Appliances. He was with 
the old A. E. Burns Store during World 
War I, and then went to Chicago, as 
manager of the shoe department at 
Bartlett’s. He returned to Detroit in 
1924, with the new Frank and Seder 
Department store, and later became 
assistant manager of the shoe depart- 
ment at Worth’s. 

* = > 

R. C. Steele, buyer of shoes for Bur- 
dine’s and manager of the shoe depart- 
ments in that store, left recently on an 
extended buying trip which took him to 
Eastern markets. 

. * . 

Milton Goldberg, since December, 1944, 
shoe and hosiery buyer and merchan- 
diser for Lane Bryant, Inc., New York, 
has announced his resignation from the 
firm as of October ist. Mr. Goldberg 
had been shoe buyer at R. H. Macy & 


Co., previous to his joining Lane 

Bryant. He is well known in the shoe 

trade. His plans for the future will be 

announced shortly. 
* . . 

It has been announced that Henry 
Mendelson, sales manager in charge of 
selling, styling, advertising and public- 
ity for Carlisle Shoe Co., Carlisle, Pa., 
has resigned from the firm with which 
he had been connected for the past two 
and one-half years. Previously he was 
assistant to Irving E. Grossman, gen- 
eral sales manager at I. Miller & Sons, 
Inc. Mr. Mendelson has not yet an- 
nounced his plans. 

: 7 + 

Three members have been added to 
the central office staff of Midland Shoe 
Co., St. Louis. Earl Porterfield, who 
has managed several of the units of the 
company, has been appointed buyer of 
men’s and children’s shoes. Franz 
Bachman, manager of the Rockford, I). 
unit, is now assistant merchandise 
manager. Deroose Goetting, manager 
of the Baton Rouge, La., unit, is now 
advertising and display manager. The 
company operates shoe departments in 
a number of cities. The home offices are 
to be enlarged in line with the com- 
pany’s expansion program. 

> * . 


S. L. Slosberg, vice-president of Green 
Shoe Mfg. Co., Boston, Mass., has re- 
signed his post as chief of the Children’s 
Shoe Section, Leather and Shoe Divi- 
sion, War Production Board, Washing- 
ton, and has returned to take up his 
former duties at Green Shoe Mfg. Co. 
He had been connected with WPB since 
February 1944, 

> > . 

Michael MecKone, formerly advertis- 
ing director of Hahne’s, Newark, N. J., 
has joined I. Miller & Sons, Inc., in 
charge of the factory and wholesale 
advertising division. He will direct 
dealer promotion services and publicity. 
Miss Verne Clark will direct co-ordina- 
tion and sales education service to 
dealers in another division of the ad- 
vertising department. Miss Pauline 
Duff, new head of the retail advertising 
division, is returning to the firm after 
a two year absence, succeeding Samuel 
Mitchell. 
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DISPLAYERS 





NDED ANIMATION 
FOR YOUR WINDOWS 
With This Graceful, Suspended 
Hexco LUCITE 
SHOE DISPLAYER 


OSE SS CES 





polished ond bufled. 
TODAY Price $395 ea. . . 6 for $2250 


Witte fades for datath of etter lame tox Dteplayers 
end Hecht’s “Glamorous Gloss Displeyer’’ circviers. 


HECHT FIXTURE CO. 


HICA 











SHOE ORNAMENTS 


FRESHEN UP 


YOUR OPA RELEASED SHOES 
WITH N Ai . BOWS 








“geass, 60c per ery in Black 
Suede or P Black Patent 


One of our new many patterns in 
combination of suede, failles and 
patent trim up plain shoes. 


Minimum orders, 12 pair to style 
and coler. Ask for our new catalog. 


WAVERSHOE TRIMMING CO. 
1967 WASHINGTON AVE, ST. LOUIS, MO. 








Obituaries 





Francis J. McCloskey 


New YorK—Franecis J. McCloskey, 
district sales manager of the Detroit 
branch in United States Rubber Com- 
pany’s footwear division, died sud- 
denly of heart failure at the Hotel 
Commodore here recently. He was 51 
years old. 

Mr. McCloskey had been with the 
company since 1919 when he became a 
footwear salesman with the Pittsburgh 
branch. In 1925 he went to Detroit 
where he had been district sales mana- 
ger since January, 1941. His home is 
at Grosse Pointe, Mich. 





George M. Rowe 


FLINT, MicH.—George M. Rowe, pro- 
prietor of the Walk-Over Boot Shop 
here, died recently at his Summer home 
at Clark Lake after a four-month ill- 
ness. He had been a shoe dealer since 
1922. | 

Mr. Rowe entered the shoe business 
with L. H. Field Co., Jackson, Mich., 
in 1906. In 1922 he-bought the Walk- 
Over Shop. Last February he moved 
to a new location in his own building. 
He also operated the Walk-Over Boot 
Shop in Jackson. 

He is survived by his widow, Mrs. 
Shirley D. Rowe; one daughter, Mrs. 
Charles D. High, and two granddaugh- 
ters, Marcia Dale and Joanne High 
Services were held in Jackson. Inter- 
ment was in Clark Lake Cemetery. 





Mrs. Joanna Burke 


BrockTon, Mass.—Mrs. Joanna 
Burke, president and treasurer of the 
Burkley Shoe Company, manufacturers 
of children’s and infants’ moccasins, 
died Aug. 9 at the home of her daugh- 
ter, Mrs. William J. Doherty, Jr., in 
this city. 

The company was organized by her 
husband, the late Lawrence A. Burke, 
and she assumed the management on 
his death several years ago. Recently, 
although exercising control, she had 
been less active. 

She is survived by two other daugh- 
ters, Mrs. William H. Nelligan and 
Mrs. Ernest E. Benn; a son, William 
D.; a brother, Charles F. Murphy, and 
nine grandchildren. 





G. A. Engstrom 


SEATTLE, WasH.—Gustaf A. Eng- 
strom, 70 years old, retired shoe-store 
owner and operator of Seattle, died re- 
cently at his home in Seattle. 

He had been proprietor of a shoe 
store in Seattle for many years after 
coming to the city 37 years ago. He 
arrived in the United States from his 
native Sweden 38 years ago and came 
to Seattle a year later, going into the 
shoe business, and being active in fra- 
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IT’S ALLIGATOR—IT’S NEW 
AND NON- 
RATIONED 






Style 3021 


Women's black baby alligator imi- 
tation leather California process san- 
dal. Long wearing soles. Sizes 4/9~— 
36 pr. case—med. wide. 

$2.25 net 30 days. Immediate delivery. 


A. L. O’SHEAJ 


212 Essex St., Boston, Mass. 
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MOCCASINS 








HEAVY BROWN UPPERS $4.4 
ORTHOPEDIC RUBBER SOLES 
IN STOCK 





MEN'S SIZES 6-12 $1.45 
BOYS’ SIZES 1-5 $1.40 


CONJOR SHOE CO. 
287 BROADWAY, NEW YORK CITY 








ternal circles of the city as well as its 
commercial life. 

Besides his widow, Regina, he leaves 
a son Gustaf A. Engstrom, Jr., 
the U. S. Army; two sisters still in 
Sweden; and three in Seattie, where he 
also leaves a brother, Frank L. Eng- 
strom, 


Gus A. Schaub 


Curcaco, ILt.—Gus A. Schaub, a for- 
mer president of the National Shoe 
Travelers Association, died recently at 
the age of 68. He formerly repre 
sented the Sherwood Shoe Co, in the 
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@ BROWN ELK UPPERS 
@ LEATHER SOLES 

@ UNDERSLUNG HEELS 
@ WELTED SIDESEAMS 
@ REG. PULL STRAPS 


NOFF SHOE CO.- INC.,101 Duone $¢..N.Y.C 








SHOE ACCESSORIES 








The “VALET” Shine Kit 


A “Natural” for extra sales, 
at a new low price 


An outstanding selier 
in high grade stores 





Complete with all necessary accesso- 
ries, contained in this handsome, 
sturdy, quality all-wood utility cabinet. 
Price ea. in lots of 12 or more. 
Smalier quantities $3.85 ea. 


A Great Gift Item 
Early Orders = Early Delivery 
Manufactured by 
STERLING WORTH, INC. 











6736 Chappel Ave. Chicago 49, Ili. 
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Northwest. He is survived only by his 


widow, Mrs. Genevieve Schaub. 





Paul Jesberg, Jr. 


Los Angeles, Cal.—Paul Jesberg, Jr., 
a Navy pilot, and son of Paul Jesberg, 
owner of Jesberg’s Walk-Over Shoe 
Store, here, was killed in action over 
China, July 30th, according to word just 
received by his parents. He was mar- 
ried and had a son, Paul III, who was 
born last Spring. He had intended to 
enter his father’s shoe store after the 
war. 


Elvin Ward 


LAFAYETTE, IND. — Elvin Ward, 45, 
vice-president of the ABC Shoe Co. and 
associated with the company for 30 
years, died at the hospital following 
a critica] illness of a few weeks and 
failing health of a year. He is sur- 
vived by five sisters. 


John P. Thomas 


Los ANGELES, CALIF. — John P. 
Thomas, Western representative of the 
Wall Streeter Shoe Company of North 
Adams, Mass., and vice-president and 
Western represéntative of a Brockton, 
Mass., shoe company, died recently at 
his home at 276 South El Molino Ave- 
nue, Pasadena, Calif. He was 67 years 
old. He is survived by his widow, Mrs. 
Agnes F. Thomas, and one son, Lt. 
John P. Thomas, Jr., now in the army 
of occupation in Germany. 








Reconversion Now 
In Full Swing 
[CONTINUED FROM PAGE 53] 


Vinyl resin plastics are promised for 
upper materials later in 1946, but soles 
of this material will be used on early 
Spring shoes. 

Leather coverings on platforms will 
be first to come back in Spring lines. 
Samples have been revamped to make 
this changeover on all shoes with plat- 
forms. Moccasins with leather soles, 
and moccasin fronts used in new-style 
shoes with leather soles, are other 
comebacks that they’ve been working 
on for some time. Cut-backs provide 
just enough upper leather and leather 
soles for basic requirements. Handbags 
made of leathers to match the shoes 
are being made up in sample lines. 
ODT restrictions on train travel have 
not yet been lifted but trade gossip 
mentions the possibility of a Shoe Fair 
early in 1946. Salesmen are resuming 
their travel schedules by automobile, 
however. They to take out new 
lines throughout the Fall, and to follow 
up with samples added since style re- 
strictions were lifted, as soon as these 
are available. 

Actual production of really new 
styles in footwear, like complete recon- 
version, will begin when the period of 
transition is safely past, trade leaders 
say. 
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PLAY SHOES 











WOMEN’S FALL PLAY SHOES 
NON RATIONED 


$1.80 


Per Pair 
Sizes 4-9 











TERMS: NET 10 DAYS 
F.0.B. N. Y. 
MINIMUM ORDERS: 18 PRS. 
Brown—Plastic Soles 


Heavy—Duck Uppers 
Colors: Dark—Blue or Brown 


GERDA FOOTWEAR CO. 


158 DUANE ST., N. Y. 13, N. Y. 











FOOT BATHS 











Sell Your Customers 


foot care and 
comfort at a 50% 
profit. 
Retails $1.00 per 8-oz. 


Cost $6.00 per doz. 
Money back 
guarantee. 

To it ts 

to sell it profitably 








620 N. Centre! 
Glendale 3, Cal. 

















and Drug Branch, Office of Price Ad- 
ministration, will assist and advise the 
division in technical matters pertain- 
ing to sole leather treatment. 


| Buy Victory Bonds 
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SALESMEN WANTED 


HELP WANTED 





LINE WANTED 





SALESMAN WANTED to rage gta an old 
established Wholesaler for of 
Michigan. A liberal pipet *t Fall 1945 
Ladies’ popular priced Footwear is available 
for this raDhg seaetA When applying give sales 

record. Address Box 657, care 
Boot & & Shoe Recorder, 1221 Locust St., St. 
Louis ‘. Mo. 





L'Y WIRE SALESMEN in all territories 

for diversified line of Men’s, Women’s and 
Children’s Play Shoes, Dress’ Shoes, House 
Slippers. bg pe pay for men with 
following to with an up-and-coming house. 
LAKESIDE “SHOE COMPANY, Shoes, Slip: 
pers and Rubbers. 1313-17 West Sixth Street. 
Cleveland 13, Ohio. 





S ALESMEN WANTED: TO SELL EXTEN: 
SIVE LINE of Men’s, Women’s and Chil- 
dren’s Slippers as Sideline on Commission basis. 


care Boot & Shoe 
ae mi 100 East 42nd Street, New York 17, 





TEXAS apa OKLAHOMA TERRITORY 


OPEN Mid-Western Manufacturer of 
Women’s A nyt and Compo, 
Arch and Style Shoes. More than 100 active 


accounts. Will consider only Rn type sales- 
man with following among class of re- 
tailers and department stores ~ <4 have records 
of steady, good-sized pre-war sales. Interested 
only in exclusive RESIDENT representative. 
Unusual opportunity with excellent permanent 
a. Mf og full details of a Present 
lines cafri age; etc. Replies h in strict 
confidence wy ee #677, care Boot & Shoe 
Recorder, 209 South State Street, Chicago, Ill. 
SALESMEN TO 


SELL LINE OF MEN’S, 
LADIES’ AND CHILDRENS Playshoes 





Middlewest and all Southern States. Add 
#688, care Boot & Shoe ee 100 East 
42nd Street, New York 17, N. 





SIDE LINE SALESMAN WTD. 


SALEEMAR CALLING ON SHOE STORES 
sell sideline Shearling Slippers and Deluxe 
Shoe Polishes—both fast sellers, repeaters. 
State. territory. Address #679, care Boot & 
Recorder, 100 East 42nd Street, New 
York 17, N. Y. 














HELP WANTED 
ie) . TO TAKE COMPLET 
F CHARGE Children’s Welt Factory vice 








ton MAN OR a yg ver- 


satile, efficient, offered 


t opportunity 
to manage New York Sales Office of Nation- 
background 


ally known Shoe Factory. Shoe 

office and selling experience required. No trav- 

a Salaried position. Application stating 
data, past experience, photograph to 

Box # #687, care Boot and Shoe Recorder, 100 

East 42nd Street, New York 17, N. Y. 





RETAIL STORE 
SUPERVISORS 
This is an unusual opportunity 


for several t ly ex 
divisional managers to supervise re- 
tail shoe stores. 

Only men who have had exten- 
sive experience supervising many 
units, or who have been successful 
managers of large units will be con- 
sidered. 

This opportunity to become a»- 
sociated with one of the largest and 
most progressive retail operators 
in the country is open because of 
present expansion plans. 

Write fully as to experience, age, 


salary nts, territory de- 
sired and other details. 
BOX 152 SUITE 1800 








TIMES TOWER, N. Y. 18, N. Y. 








LINE WANTED 





LINES WANTED FOR DISTRIBUTION 
IN PACIFIC NORTHWEST. Excellent 
contacts for Men’s, Ladies’ and Children’s 
ity lines. Will stock standard items. Write 
. L. Davis, 3227 Wellington Place, Spokane, 
Washington. 





SOUTH 


SALESMAN, WELL KNOWN WITH 
ENVIABLE FOLLOWING AND REPUTATION 


would like to add one Line—Men’s, Wo- 
men’s, Children’s 

Footwear manufacturers— 

Please write immediately. Can see you 
during my stay New York, or retain my 
address for later reference. 


Address 2680, care BOOT & SHOE RECORDER 
100 East 42nd Street, New York 17, N. Y. 











—— 


ATTENTION! SHOE MANUFACTURERS: 
What have you to offer to a well- 
salesman for Chicago and Mid-West territory, 
with office and display room in Chicago? Ad 
dress #678, care Boot & Shoe Recorder, 299 

South State Street, Chicago II. 





W ANTED — BY F pepo WITE 
TWENTY YEAR outstanding 


general line, to sell to oo department stores, 
jobbers or large retail outlets. Territory % 
comprise some or all of the following Sitater 
Wisconsin, Minnesota, Illinols, Dakotas, Ne 
braska, Missouri, Kansas, Wyoming and Calo 
rado. Experience and reference will om 
most critical. Address #675, care Donk 
Shoe ler, 100 East 42nd Street, New 
York 17, N. Y. 





FOR RENT 








FOR RENT 


100% location, Troy, New York; 3-story 
and Sales basement, 30 x 130; elevator. 
Good building, 5/10 lease expiring ‘46, 


GILBERT GEER & CO., INC., Agents 
TROY, NEW YORK 














BUSINESS OPPORTUNITY 


W HOLESALER LOCATED NEAR NEW 
YORK would like to merge with another 
reliable, established wholesale firm for expan- 
sion purposes. Would also consider partner with 
thorough experience in wholesale field. bg 
confidential. Address #686, care Boot & 

peveeder. 100 East 42nd Street, New vet th 1?, 








B USINESS OPPORTUNITY: Complete in- 
structions on the Preserving of Baby Shoes 
for Book Ends and Mantle Pieces. 

unlimited. Exclusive rights. Complete im 
structions $10.00. M. E. WATSON, Belle 
vontaine, Ohio. 





B 1G MONEY; building and fitting your own 
make Arch Supports. Private instruction 
by mail. Take impressions, make plaster casts 
of the feet. Become a foot specialist. PLYM- 
CUTH FOOT APPLIANCE & REMEDIES 
CO., Plymouth, Ohio. 








SHOE DEPT. WANTED 


[ NTERESTED IN LEASING SHOE DE- 
PARTMENTS in Specialty Shops or De 
partment Stores featuring Women’s Novelty 
Shoes—sport types and arch shoes at $4, $5, 
and $6. Must do good volume. Address: 
#683, Boot and Shoe Recorder, 209 South 
State Street, Chicago 4, IIl. 








the wee ee If advertiser’ 
Classified ing is payable in 


advertis 
She rate for ait slopiayoden boned ie’ 


or boxed in 





advance. 
sers on contract. 
classified advertisements is $7.00 an Inch with a maximum of 46 words per inch. 


w Advertisements for this page must be in our New York Office 10 days preceding publication date. = 


CLASSIFIED ADVERTISING RATES 


The rate Paw Brea yo a a a S. Is 10 cents a 9 under any of our classified headings. Minimum rate is $1.80 
for each i a box number is red, addressed to any of our offices, 12 words must be added for this and charged 
at iser’s own name and address is used, count each word (street number is one word) at 


check or money order with your copy. No accounts are opened for classified 


word rate. 
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Boot and Shoe Recorder 
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~ POSITION WANTED 


WANTED TO PURCHASE 


WANTED TO PURCHASE 





— EXECUTIVE, HIGHLY EFFI- 

T; well educated; good personality; 

with Chain Sore experience and A-l reference, 
desires permanent position as buyer, manager 


@ field man. Address #680, care Boot & 
peaeen, 100 East 42nd Street, New 
17, N. Y. 





eee ca SALES EXECUTIVE, Vet- 
: 38: College background; 18 years’ shoe 
; outstanding record of accomplish- 


of personnel, administration and trade 
ing, wishes to identify himself with 
Address #676, 
100 East 42nd 


aggressive company. 
Boot & Shoe Recorder, 
. New York 17, N. Y. 





TO LEASE 





Wit Leas to experienced organization 
Gita Gar teemtes ton ane oe 
exclusive women’s specialty store 

meat n_Ccclunee womens spec A-l 
south central city of 


downtown ion in 

$00,000 inhabitants. Address #658, care Boot 

. on ae = tS 100 East 42nd Street, New 
1 





FOR SALE 


For SALE: THE FAMOUS SEABURY 

COLLECTION of Foreign and Authentic 

Colonial American Shoes. Price and descrip- 

_——. request. Address #666, care Boot 

& Shoe Recorder, 100 East 42nd Street, New 
York 17, N. Y. 


HOE TREE PATENT FOR SALE or on 
royalty basis; New item. Address #682, 
care Shoe Recorder, 100 East 42nd 
Street, New York 17, N. Y 














SHOE STORE WANTED 


WANTED SHOE STORE with or without 

stock, in or around Philadelphia. Will take 
long lease. Address #692, care Boot & Shoe 
o_o 100 East 42nd Street, New York 17, 








WANTED TO PURCHASE 


AMILY SHOE STORE located in New 
or New York State. In replying 





‘five fall particulars regarding volume, inven- 


tory, location and lines of merchandise carried. 
Address #685, care Boot & Shoe Recorder, 
100 East 42nd Street, New York 17, N. Y. 











1215 Washington Avenve—St. Louis, Mo. 


TOP PRICES FOR YOUR SURPLUS BETTER GRADE SHOES 


coavert inte cash and ration currency 
YOUR NAME PROTECTED ... WRITE — WIRE OR PHONE 
SPECIALISTS IN FINE SHOES FOR 15 YEARS 


M. K. WEIL SHOE CO. 


Ceontral 4898 








ee 


SHORT LEASES ASSUMED 


YOUR NAMB AND BRAND 
PROTECTED 


IRVIN RUBIN, INC. 
“The Howse of Jobs” 
89 READE STREET 


New York City 
Phone BARCLAY 17-7887 














CASH PAID FOR 
SHOE STORES 
CLOSE OUTS, JOB LOTS 
SHORT LEASES ASSUMED 
B. SABIN 


98 DUANE ST. NEW YORK 7, NW. Y. 
Telephone WOrth 2-2515 


SELL YOUR JOB LOTS | 
SAM CAMITTA & SONS | | 


95 Reade St.. New York 13, N. Y. 
SHOE 

















SHOE STORES 


FOR 


RBARSH & CEASAR 


1 WN. 4th $f a et a 
Phone MARiet 1666 








WANTED: MEDIUM PRICED FAMILY 





BARIS BUYS 


Quality Shoes for Men, 
Women and Children 


FOR CASH. 
BARIS | SHOS Se. tee. 


79-81 Reade i hs New ~ York 7, M. Y. 








WE WILL BUY FOR 


CASH 


RETAIL SHOE STORES 
AND PAY HIGHEST PRICES 
CAMITTA SHOE COMPANY 


120 N. 4th St., Philadelphia, Pa. 
Phone Lombard 20623 








WE BUY 
RHINESTONE HEELS 
Rhinestone Bags 


Any condition. Send tot or 
Sample. immediate Attention. 


GENERAL TRADERS 


308 West 43rd St., New York, N. Y. 








SELL YOUR SURPLUS STOCKS 
te 
KIRSCH-BLACHER CO., INC. 
established 1915 


We buy surplus or complete stccks of shoes from 
retailers, jobbers and manufacturers. 
Visit owr new worekouses 


108-110 Duane Street, New York 





Phone: WOrth 2-5577 ead S876 end S879 








FAMILY SHOE STORE; Will buy Stock and 
fixtures and assume lease. Must have $50,000 
volume, up. Address #691, care Boot & Shoe 
100 East 42nd Street, New York 





AMILY SHOE STORE—New York or New 








paMity SHOE STORES WANTED: Tili- SHOE STORE in Mid-West or Western 

nois. Wisconsin, Indiana; Cash deal. Address: City; population 20,000 up; Volume $50,000. Jersey. Have $5,000 cash. Address #693, 
Box. #664, Boot and Shoe Recorder, 209 So. Address #690, care_ Boot & Shoe Recorder, 209 care Boot & Shoe Recorder 100 East 42nd 
State Street, Chicago 4, TI. So. State Street, Chicago 4, Til. Street, New York 17, N. Y. 

















ATTENTION!! 


RETAILERS AND CANCELLATION STORES 


NOW ON HAND 


HIGH GRADE WOMEN’S NOVELTY SHOES 


$8.95 Retailers and Up. All Current Styles 
GOOD SIZE RUNS — PRICED RIGHT 
Also Many Famous Branded Lines 









IMMEDIATE DELIVERY 








Jimmy SALZMAN Suee Coe. 


JOBBERS OF FINE SHOES 
_ OPPOSITE McALPIN HOTEL 








- PHONE WISCONSIN 7-5520 
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WANTED TO PURCHASE 











CONVERT TO CASH 


t, New York 18, N. Y. 











_ PAW Vy, 
is WHIPPED: 


OUR war-time mer- 

chandise will not be 
worth fifty cents on the 
dollar. 


We will pay top prices 
now for your well-known 
brands of men’s shoes in 
grades retailing from 
$8.00 up. One pair to 


STANDARD MAKE SHOES INC 











—here's how to get 
More Business! 


Teiivice yy Edwards Idea Clipping 
000 satisfied 


over 2,000 users. 
Each order filed accord to what 
fe, i wholesalers usually request 
retail ads; monufacturers usually 
want ads of competitive brands. 
will find that a study of 
is the quiches and laut 
to keep In touch with ‘ 
below to learn more a 
service and the special short 
term irial offer. No obligation, of course. 


VINCENT EDWARDS & CO. 


Wertd's Largest Advertising Service Organization 
342 Madison Ave., New York City 


Aeeag De® me more ot ee 
paper service Bones 
short term tria Ofer. 


MERCHANTS’ NEEDS 








CHAIN-STORE TYPE 


SHOE MAT SERVICE 


NOW AVAILABLE 
bmp ads shipped weekly. Newest merchan- 
always featured. Nominal cost. Write 
oe details. 


9520 Secth Sieve mie. Chicago, mM. 


ra 














Scientific heel-to-ball, heel-to-toe 
and width measurements instantly 
made with the new and better 
BRANNOCK DEVICE. Univer- 
. sally used, in majority of American 
shoe stores,—by Army and Navy 
shoe fitters—and in global service. 


Adult Model for men and 
women $15.00 


junior Model for children $12.50 


Available at special cooperative 
price if ordered through certain 
shoe manufacturers — for this list . 
and full details write to 


BRANNOCK 
SYRACUSE 2, N 


THE DEVICce CO 
NV YORK 




















With Reconversion 
[CONTINUED FROM PAGE 77] 


substitute 1941 margins on these items. 

Price controls have already been 
dropped on some minor items. Many 
others will be dropped in the next few 
months. 

Upward pressure on prices in cloth- 
ing and some foods may lessen by the 
first of the year, according to OPA. 
Controls will be retained only where 
necessary. Ceilings on decontrolled 
products will be reinstated if pressure 
on the entire economy later tends to 
move the whole level upward. 

Implementing all these plans, an 
executive order declaring that recon- 
version efforts shall be directed to swift 
and orderly transition to a peace-time 
economy of free, independent private 
enterprise with full employment and 
maximum production, President Tru- 


man on August 18 outlined policies 
be adhered to by government agencis 
during the transition period. 

Calling for the removal of 
wage, production and other contro 
and the restoration of collective by 
gaining and the free market, the o 
emphasized the necessity for 
tinuing stabilization of the econ 
through fullest utilization of poi 
under the emergency price act 
stabilization acts. 

OPA must continue efforts to 
that the cost of living and the general” 
level of prices shall not rise, the order 
directed, but adjustments in existing 
price controls necessary to remove 
gross inequalities or to correct malad 
jastments or inequities interfering 
with the transition to a peacetime econ. 
omy are authorized. Such price ad. 
justments, however, should not cause 
price increases at later levels of pro. 
duction and distribution. 

Wage or salary increases may be 
made, through collective bargaining of 
voluntary action without the necessity 
of obtaining prior approval, the Presi- 
cent directed, provided that such in- 
creases will not be used as a basis for 
seeking increases in price ceilings or 
resisting otherwise justifiable price 
ceiling reductions. 

Authority is granted the WLB or 
other designated agency to approve 
such increases as may be necessary to 
correct maladjustments or inequities in 
wage rates that would prove detrimen- 
tal to reconversion. 

Where a proposed wage or salary in- 
crease will require a change in the 
price ceiling of the commodity or ser- 
vice involved, the order requires that 
the approval of the director of eco- 
nomic stabilization be secured. 

The reconversion duties of the WPB 
were further outlined by the President 
to include the use of all its authorized 
powers to expand the production of 
materials; in short, limit the manufac- 
ture of products for which materials or 


‘facilities are insufficient, to invoke in-. 


ventory controls to avoid speculative 
hoarding and unbalanced distribution, 
grant priority assistance to break re- 
conversion bottlenecks, facilitate relief 
and essential export programs and to 
allocate scarce materials and facilities 
necessary for production of low-priced 
items essential to the continued success 
of the stabilization program. 

Some consumer credit controls will 
be relaxed within a short time by the 
Federal Reserve Board. Controls on 
charge accounts in Regulation W will 
be dropped first, while those in install- 
ment buying will remain until some 
balance is achieved between supply and 
demand of consumer goods. 


New Company Formed 


Los ANGELES, CALIF. — Hollywood 
Shoe Company, Inc., has been formed 
in Les Angeles, with a capital of $25; 
000. Directors are: Arthur Meyerson, 
Ruth Agronsky and Annette Meyer, all 
of Los Angeles. } 


Boot and Shoe Recorder 





